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Welcome to the 15t Ferrero

Sustainability Report

At Ferrero, caring for the planet and communities
in which we operate is at the heart of our family
culture.

™ 73Uk U LA T TATT k2 ¥ ?2°U0-°
and impact we have in our industry and we focus
our efforts to continue improving how we operate.
This year, we have carried out a double materiality
assessment, ahead of the Corporate Sustainability
Reporting Directive becoming mandatory for
Ferrero from 2025.
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the double materiality assessment and

kKA ‘™ ¥:

O™ ifjU Ef ¢ Z¥ A

2022 to 31 August 2023.

More information on the material topics
can be found on page 1 8

For further details on the double materiality
methodology, please visit www.ferrero.com

As part of our efforts to identify more clearly where our impact lies
locally and globally, we have partnered with a third-party to identify
our positive and negative contributions to the Sustainable
Development Goals.

The methodology and criteria for prioritisation were based on the

UNGC's Business Reporting and assessing Ferrero’s impact and

contribution to all 169 targets that make up the Goals. Our assessment

? "¥?20 A-U¥?2ZU —'H™I k> A:?2 : A 1A AT"E?°3 U A UT

This year’s progress report has been developed to demonstrate how
we continue to focus on making a difference for everyone who comes
in contact with each stage of Ferrero’s value chain and the planet.

TIER1

Direct impact and alignment
to strategic priorities

=,

=
6 s, 13

B

TIER 2

Some degree of impact

TIER3

Indirect impact only

The PwC limited assurance report
and conclusion, alongside the list of
Key Performance Indicators that have
been assured, can be found on

page 100.
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https://www.ferrero.com/int/en/people-planet/sustainability-reporting

:xecutive
Chairman’s letter

I'm proud to present you with Ferrero’s 15th Sustainability Report. ™ G 'k 3'kA™ Y 2A Mo ™ oy™ Zk¥2kU?k! A k¥
L™IE 2™ ™MZ 27U ¥k A T™ A U 1Y Te B T K2 ISR JITKK- 203 Z1T¥T cT™MIZT™MIE 20 Z10¥? SUT ¥k ™ ?
iconic product spreading positivity around the world. Ferrero began communities where we operate and where our raw materials are

2¥™|Ok-" E ?° AE 21A2UED™ ZI™Y¥'E ™ k7 2 ¥: ™piitded. Wekeli inihé infpdtance of collaboration to achieve

?71¢iél 27 j? Ak ¥ 3T¥IUE4! 1° 2% ;1™ ™2 k”  kprogkeBs¥to mbke forizaft our sector’s social and environmental

Ui'd my ™mA ¥977 R13 2kk k~AZi'? ™M& T ir kO ‘age!ﬂdméammndamentallycreatevalueforsociety

S-™MY¥7?2°7T 2U?¥E o Zk'¥ Ek- A2UU 0" 13 T¥ ¥ ™My¥2/k> q AkUA2°3
G " 'k Ok-"" E k2 ™-™Yi2°7 2U2¥El A 2 ot Tﬁgopmgam@ gpE?I?koursuccessandstrategy Alongside our
company values, we respect and promote human rights through a due

1 01 21U E 1 éeeee,eé AT™ T k¥: * E 1* k2 3Uk 7U diligendd-based approach. At Ferrero, we pursue our daily activities
characterised by greater political and economic uncertainty. Dramatic with determination and commitment. We work for the inclusion of all,
3 kZkU?¥?2 U Kk U? ¥™I ¥ “™™M2K> 2° ¥: ° ‘3E AR )ﬁdee‘emeweﬁduLﬁeéplure&Enising and leveraging diversity.
?° ™M.ZZUE 1?2 ™I 2 UT¥?Kk T E Zr ™Mo 1 A2yURk ™
across the world due to the ever-increasing effects of climate change.
2023 went down in history as the hottest year ever recorded, causing

A CE¥:?2°3 2'kM?2°¥ "™  ‘k-3:¥™ ¥k AT™¥]¥?°3 Uklﬁ_
average temperature about 1,4°C above pre-industrial times.
Disruptions in key global shipping routes — the Suez Canal, Panama
Canal, and the Black Sea - are signs of the unprecedented challenges
for global trade. All these macro effects heavily impacted businesses U™ “OKE ‘7?23 k-*é@eé --™¥1?2 1 2U?¥E o Zk'¥#
worldwide.

2¥%
I%OE Wltﬁ optlmlsm toward% the future with the inspiration for
growth but we will never forget our roots planted in Alba nearly
?3 ¥EJ)I§ M 13k& @?2¥: é7 ‘7T ™ ™KU T k™™ Ak ¥ ¢
U - .
CAT? %l K ¥ ¥ Zi™mmokt ¥:i¥ A ZUt ? k-t Z'k
our commltment to quallty and safety, will help us keeping the world

Executive Chairman, Ferrero Group smiling for years to come.

Giovanni Ferrero
Despite this, thanks to a clear business vision and to the dedication of Executive Chairman, Ferrero Group
more than 47,000 employees around the world, our Group not only
AMUT3 0 ¥k CTA?31¥ ¥ ™M Byt A KAZU E?¥? M ¥ ER¥ ¥ O™ qU
E 1 exee,eé ?° A 'E 3kk :1U¥: 1T A2y -7 ¥ mMoy? s
we can say with a great sense of pride that we are stronger than ever.

Moreover, as you can read in this report, our company continued to

make good progress on our sustainability agenda. Ferrero Group, as

one of the global players in the food industry, recognises the critical

role it plays in safeguarding nature for future generations. Through

¥1°32 U 1T ¥2k ™I A TA 120" ¥:1¥ ™M.™MY]2 ] 2UP¥E 2™ A
in Ferrero’s long-term strategy. All four pillars of our sustainability

framework — protecting the environment, sourcing ingredients

sustainably, promoting responsible consumption, and empowering

people — help guide every strategic decision we take.

FERRERO GROUP SUSTAINABILITY REPORT 2023 4 INTRODUCTION




Chief Executive
Officer’s letter
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Ferrero Group

FERRERO GROUP SUSTAINABILITY REPORT 2023

TD” Z'k- UkkR?3 1¥ k-* éaeéeée,eé U1 21U 1° k9 OwWeare dommitted te¢iiegenting and eliminating child labour in our

TI U? A ¥: E kU~ k- ™M¥T¥ 3E T° Ak ™¥G¥ 7 kalte®hin kdfor that our collaboration with governmental and

k- H'k-Z k O ¥?2A ™g& 1: G ** ‘k H'k-Z Uk™ ¥: Uhbh-gduerriinéntal organisations around the world is essential.
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¥: 1Z* A?k-™ E 1'D™ ¥-“"kA * k2 /Ao ¢cé ?2UU?k & !:?d4chéd averk,30Echildren. In Cote D’Ivoire our partnership with

accomplished thanks to the 47,000 talented employees working STAI¥: 20U 0 1 Ak ¥ éileese 20U 0 1 1 -U¥M
Prk™™ kot k20 ™ 70 61 ATT-27 ¥-1273 ZUTT¥™ k- ¥k KAK™KL 281 T™M& G-¥: Akt L KA éleeeeese AK'R '™
a shared passion for the quality and authentic taste of our products. 2°kN ™.ZZ7U? ¢ 313 A ¥ Z°kO ¥™ 20§ S ™Moyt gqiUTE ™

, - k-11Z1'¥> ™27 R2y: ¥ [/T'¥:Ak'N Gk-" 1¥?k &
Food safety and quality are pre-requisites to meet consumer

expectations, and to maintain their trust in our products. We continue I am honoured that our efforts have been recognised externally.
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are ongoing, consistent to our Mission’s call for excellence, passion for T ™Y¥2¥-¥ k2 T KAT¥?2k® 2k* ~-™¥12 7 2U?¥E 3/TT-4 2k’
quality, and extraordinary craftmanship. initiatives in West Africa together with partners Save the Children

P lak-* AZ& gi¥ *? ¥: E 1 ¥ HUKkTU :?2U Gk'-~D™
Rjghtg Benchmark recognised Ferrero as number 12 among 1,108

?A -0’4 % . :

angmgs, and in the top 5 in the food & beverage sector, for

Ferrero is among 50,000 companies preparing to report under the
-Z kA2 3 K'ZK'T¥ a-™YT2°7] 2U?¥E o ZK'¥?73 '?¢ ¥7
@ 10 A"UE  U? A ¥:T¥ KkNZT? ™ Ay 2 “¥22FEL TM%’
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their stakeholders, and society at large. That’s why in spring 2023
A1-Z 1¥ k-' éaeéc MY ‘2TU?¥E TTTUE™?2™ ¥k 1 A k- W3YA¥RTOMHE 3' 1¥ ° k-'13 ~ "¥ ¥k k' ¥?2'- A?¥: k- O
fmTM o MTMA Sy 3 41 A 0 A ™ Z- U? UE A?1 ¥:? WhithZkpahds'as we acquire new businesses. In December 2022

anticipation of the CSRD requirements. G ““ ‘k UfU?2™ ¥: {1 e.?2™2¥2k> k2 ? “ifnZ'k - @ UU
E ; ; h of the f il ¢ Enterprises in the USA, which was followed by the acquisitions
deearbonication roadman in e it [t slobal warmine o 4727 U-™2A  -U¥-" A:* TUU KUU 13- ™1 Kk AT¥¥ © ¥: 2°
ecarbonisation roadmap in line with limiting global warming to LY HAK-Z! 1 K'Y ¥ YK ¥: ™Mo M kD k-t KAZTER
C&ElT & @ 1A 1:2 A 1ce| T ™MkU-¥ * - ¥2k* 2 _'wkl@e' 'safely, diversity, equity, inclusion, all continue to be our
HOH A2™M MoK ™ ™2  @dgacil ™Z2¥ ci| Z'k - ¥?2k 3" gﬂ’é‘ -:3.9‘¥3\§- " ’ ’
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i&éc¢ ¥k i&ce Hc,¥k™™ k2 Z'k - ¥ 6 1 é&i|* - ¥?2k  kinfistive¥andirdgress in this report as well as on our new website.
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I'm particularly proud of our work on supply chain traceability and

¥ ™MZy B 2kt k- RE Z'k - ¥?2°3° 2 ¥™M& @ TA 1 e
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beans through independent sustainability standards. Our satellite
monitoring to prevent deforestation has covered all our palm oil
sourcing areas — 1.6 million hectares of palm plantations.
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Born in 1946 as a small pastry shop in Alba,

Italy, Ferrero is now present in more than

50 countries with 37 manufacturing plants

Tk™™ JA K ¥?° T¥™E ~-t 7k - ¥™ |°
TAT?2UT U ?° more than 170 countrées

OUR PRESENCE IN THE WORLD

Argentina  / -1 k' Austria Greece Romania
Brazil Mexico Belgium Hungary Russia

Y Puerto Rico Bulgaria T Ul ~UKkATR?21
Chile USA Croatia Italy Spain
Colombia O : o Z&8uxembourg -A

' CUATR Monaco -A2¥0 ‘U

G? U1 s ¥: ‘Ui ™R E
France Norway AR‘T?°
Georgia ikUT® UK
Germany Portugal

Dubai Morocco Australia T° k° ™ ?South Korea
Israel South Africa China RELED -‘? gi"RT
Kuwait China, Hong eTO1R : ™ ¥ietham
Kong SAR  Malaysia
China, Singapore
Taiwan
T 21
1 As of 31 August 2023, the Group was composed of 104 consolidated companies, managed under Ferrero

International S.A., the parent company based in Luxembourg. Plants acquired starting from 2019 onwards
POCK¥ 20 U- 20 ¥: ™M KZ k2 ¥:?™ ‘ Zk'¥6 E Z¥ A:t ™Z 20 & o 2 ‘ ¥k ¥:

FERRERO GROUP SUSTAINABILITY REPORT 2023

KEY FIGURES FOR FY 2022/23

€17bn

Total consolidated net turnover

47212  +70

Total employees Countries in which our products are sold

1,021,254 37

1K¥TU Z'k - ¥2k®> 3¥k " ™ Manufacturing plants

OUR BRANDS

THEDRIGINAL

IUOEND  BabyRutls Brioss Butterfinger  ChunY

EE] duprlo o=, gt Y T

oy fiesta GioTTO o (i

Keeble Lattte Broumie 1 : Summﬂl nutellad [IHENRY!

%ﬁ%ee Raffacllo Raisinets Sand(ps CFornims) @
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Our key achievements in the year

—®
October 2022 December 2022
Launch of Ferrero global G 't 'k Ufu?™ ™ y:

employee survey
You — Your Voice — Our
Company — Unique Values.

The YOU Survey
2022 involved

37,000

employees in

o9

countries

©

November 2022

Our Code of Ethics was
updated and is being shared
with all line managers across
the Group.

acquisition of Wells
Enterprises

The Company distributes
products in all 50
US states, has over

4,100

employees and has an
annual turnover of

$1.6bn

Their brands include Blue Bun-
ny, Halo Top, Bomb Pop, and
Blue Ribbon Classics.

Key

© Acquisitions

O sAZk-¥™, A ¥ 3k'? ™ Ui ;o™

° k ™ 2‘k3‘ ™ ™™ ¢ 2k‘¥TM _2 Ty ™

. s A Zuirym™ | ¥C ™M ™M ¥ Gtttk TOUKAT¥?KS

FERRERO GROUP SUSTAINABILITY REPORT 2023

February 2023

Ferrero acquires Fresystem,
an ltalian frozen bakery
specialist. The acquisition

is part of Ferrero'’s strategic
growth plans and follows the
successful launch of Nutella
q-20 ™1 A:2 : 1™
produced by Fresystem
since 2021.

March 2023

Launch of the new

Ferrero Rocher Golden Eggs
2k /T™Y ‘ exeé#
Launch of Tic Tac® Sprite® @
The Ferrero Group and

t: ] k1T kUT kAZTE
it 1Z'k- ¥k :TA UT->
Tic Tac® Sprite®! 7 UTAk-*
Tic Tac inspired by the tingly,
refreshing experience people
have come to know and love
when drinking a Sprite.

April 2023

Ferrero ranked

#l

food company in the world

and #30 out of 100 companies
overall in the 2023 Global
RepTrak® 100 Most Reputable
Companies.

K
ourcemap

Ferrero awarded “Best

Product Innovation for

Sustainability” by the European

Institute of Innovation for

~-™Y¥12 7 2U?¥E 3/TT-4 2k*
cocoa responsible sourcing

initiatives in West Africa, with

partners Save the Children and

Sourcemap.




Our key achievements in the year

continued

The Executive Chairman and
?7™ ¥ A Ok?T™ sk‘¥:
employees in Chicago to
inaugurate the new Chicago
k20 ™1 Ferrero Innovation
Center and North America

R&D Labs.

Ferrero Group acquires Medin
production facility and assets
from Laurens Spethmann
OkU ?°3 H + k& eH 3¢
support its growth strategy in
the so-called ‘better-for-you’
snacks category.

May 2023
R

Divérsity Charter Létzebuerg
Ferrero Headquarters

became a signatory of the
Diversity Charter L&tzebuerg
39g-E "~ k-'34& G ‘* ‘k ?
recognised within the category

of “Recruitment, Welcome and
Integration ” for the Inclusion

and Respect training designed

) nQ4llabbration with our legal

partner Allen & Overy.

Ferrero releases the fourth
annual report on the Cocoa

1" Gk' ™¥ T ?2¥?21¥?2A 3

showcasing achievements
made across the past four
years and outlining our plans for
sustainable cocoa production
and forest conservation.

P DIVERSITY, EQUITY
& INCLUSION '

June 2023

Diversity, Equity & Inclusion
Month Between the months
of May and June we hold
the Diversity, Equity & Inclusion
TWonth 2023, hosting 7 group
sessions and dozens of
regional events. The live events
explore our DE&| programme,
focusing on ongoing and
upcoming initiatives around
k- 2A "Mook ™ H
Generations, Nationalities,
Working Culture and Persons
\&IUF ?isabilities. We have the
participation of our external
expert partners who, together
with Ferrerians, collaborate to
have meaningful discussions on
the topic that is a priority in the
Ferrero Group Strategic Plan.

—
4 - ‘.
<.

Ferrero publishes Annual
Hazelnut Progress Report
Ferrero reveals traceability
progress in the latest Annual
Hazelnut Progress Report,
which shares evidence and
challenges on the milestones
outlined in the Action Plan.

July 2023 ©

Ferrero publishes the latest
Cocoa Charter Progress Report
and cocoa supplier list.

Ferrero participates in the CDP
Climate Change response and
achieved B score.

- "
. -y

_—
> =

August 2023

Ferrero announces expansion
plans for Wells plant in Dunkirk
The expansion of its Wells
manufacturing facility will bring

local community. Construction

begins in the fall of 2023, with

k20 27U 3‘k-"
T"UEléexeéé&

-
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INTROﬂCTION OUR SUSTAINABILITY PROGRESS

REPORTING SUMMARY



Our value chain

As we continue to grow our business responsibly,
we ensure we embed sustainability fully by
considering our impacts and opportunities along
the value chain — from raw materials to end-of-life.

Raw materials

We source raw materials such as
hazelnuts, cocoa, palm oil, sugar,
milk and eggs to make our
products. We rely on long-term
relationships with suppliers to
ensure they understand, practise
and embrace our values.
Traceability enables us to
monitor our raw materials for
quality and sustainability.

See page 33

Production

Our products are manufactured
in 37 manufacturing plants
globally and we work with
third-party suppliers to produce
KINDER® Surprise toys. Aiming
for high quality and safety
standards in our manufacturing
and third-party operations and
managing the environmental and
social impacts are high priorities.

See page 55

Packaging

Packaging protects the quality

and freshness of our products
¥kI3-T1°¥ 1T U?3:¥2-U
experience for our consumers.
T¥I1?™ fU™k T°
communication with consumers,
helping them choose our
products by providing clear and
understandable information.

PAZK ¥ ¥

Logistics
Our products are distributed
T I™KU  ?° ¥UE 1 ¥

authorised dealers in more than
170 countries. We also work with
Iodistits fzrations to transport

“9A Ay 2TU™1 ™ 299 (0" ? narketing communications and

products, and KINDER® Surprise
materials throughout the value
chain via our network of

LD INT¥ “?2TU™ ¥:7¥ 3k ?° ¥kwarehouses.

packaging include glass, paper
and plastic.

See page 28

See page 23

Consumption
~t 7k -y
‘k -@ansumers as part of a healthy
and balanced lifestyle. We do
this responsibly, going beyond
legal requirements with our

ingredient information and
offering serving sizes that let
consumers manage their daily
energy needs.

See page 54

INTRODUCTION

End-of-life
‘23 OKE ¥k Packaging plays a crucial role

S¥I?2¥ 10 7.
environment if it is not disposed
of in the right way. Providing
clear guidance on how to dispose
of our packaging, and ensuring
P¥|7™
compostable, is key to managing
our impacts.

See page 30
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Sustainability
at a glance

At Ferrero, we take our responsibility to establish P w20 Pkt ™ kM @ T o¥: 2kt AKTR?3 ¥k E¥ T k-
sustainability practices seriously, by focusing on commltments, approach and practices to t‘he acqulrgd brands as well, Vision
improving our operations and engaging partners by bringing them up to our overall responsible sourcing standards. We craft quality products for

across our value chain. Complexities of post-acquisition integration processes, existing Ek- ¥k "OkKE 7 ™:ic1 A
™M_ZZU? CC UT¥2k ™ 2Z™ 1 AT*R ¥ ESfA? ™M M7z 20 ¥k Tt T utmost respect for people and
. . the ingredients used in the products determine the speed at which we the planet, treasuring the
“For Ferrero, sustainability is a integrate the same standardised approach to the acquisitions as the richness and diversity of

Uk 39¥ ‘A Ok-‘" E k2 kA Nresyofthehigtorical brands. our world.
and dedication. It is about 1; 0rmy ™y 7 A 70 ¥TR?°3 2™ ¥k TMYT U?T™™: T ¥'1 MYk
; : acquired brand that will guide the implementation of our overall
assessmg, preyentmg or standards and approach for responsible sourcing.
attemptlng to minimize our
impacts across the full value We strive for excellence with
our passion for quality and

chain, establishing practices for - extraordinary craftsmanship.
nature protection and social OUR SUSTAINABILITY GOALS We are constantly exploring

O-™¥? & @ U? A ¥:i¥ 0 0 o Meet the evoling nescs
S0 we are strengthening the 5 O A-) 4 3 /O of consumers.
resilience of our business and

enhancing the value of our brands
while offering value for society.”

Mission

Purpose
Mario Abreu, Head of Corporate Social @ ‘'?2°3 OKE ¥k Z kZ
Responsibility and Sustainability > 9 O % l O % delighting and surprising them
with delicious products. This
Our progress is rooted in our sustainability framework, focusing on four belief has shaped our Ferrero
k' ™_™MYPP T 2U?¥E Z2UUT'™ Z'k¥ ¥?2°3 ¥: A7 family for generations, unites
ingredients sustainably, promoting responsible consumption and us today and will continue to
empowering people. We can make progress on these pillars by : inspire us.

investing in innovation and technology, enhancing transparency and
compliance, as well as fostering a culture of collaboration. As we

continue to grow as a Group, through organic growth and acquisitions, O O
we focus our efforts to ensure sustainability is considered in key O > O
aspects of how we do business.

We are working to integrate recent acquisitions into our supply chain
and production. Newly acquired brands and products do not
necessarily come with the same level of risk management, traceability

FERRERO GROUP SUSTAINABILITY REPORT 2023 INTRODUCTION OUR SUSTAINABILITY PROGRESS REPORTING SUMMARY



Our sustainability
framework

JALUE CREATION

Protecting the environment

We monitor, measure, manage and aim to reduce our
environmental impact across the value chain. We

AK‘R ¥k 2> = i™ 20 2?2 ° E ?° k-* kZ ‘1¥2k’ ™
supply chains, we work to reduce air and greenhouse

3i™ AWM MoK ™ ZHQOH4! ¢ - Af¥y ¢ kK ™M.A
work to increase circularity across our manufacturing

and for our packaging.

Sourcing ingredients sustainably
We aim to create a thriving supply chain which
S O0¥™ 27tA ™MD U?A U?:kk ™ 10 kAN ¥
protecting people and nature. Responsible sourcing is
our procurement’s way for doing business, and the
way we aim to build and expand supply chains across
all categories. Science and technology are levers to
reach our goals, and the higher the supply risk the
stronger our level of understanding and protection of
™.ZZUE 1?7 ™ ¥k &l

Purpose, vision
and mission

Promoting responsible consumption

We produce and market some of the world’s best

loved confectionary products, and we strive to always

offer high-quality and fresh products, which requires

(23 MY TMYTY fC ™M k2 7 2kATY T ™ fAU
execution. We always endeavour to communicate
responsibly to consumers and other stakeholders.

Empowering people
We care about the people working with us across
over 50 countries, and aim to build a culture of trust,
respect, diversity and opportunity for all. We believe it
PTM O TMTM C¥RTU ¥k AT2¥T?20ITT 20 U-™2A Kk
that uses the full range of its talents to respond to our
business priorities. We listen and respond to our
people’s views and create a working environment
where they feel valued and able to grow. We believe
E* ™7 ¥2°31:-A7 23:¥™ A | ¥2A UE k°
?AZ2'kA?°31Z KZU D™ 1° kAN-T2¥?2 ™MDIU?A

&thics ang complianc®

GOVERNANCE
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Our sustainability
progress

UkA A

A k-¥U?°

2 A~ C¥™ oA -2°3¥: 0™ fU

TRACKING OUR IMPACT THROUGH OUR ACHIEVEMENTS

Pillars

Protecting the
environment

« Climate action

« Plastic and
packaging

« Water
management

« Industrial and
food waste

« Corporate
advocacy and
industry
collaboration

Climate action

c T ¥k - G ' 'kD™ /* *3E /20 ? ~ E Ai* ™ ¥k ‘1?

awareness of energy improvement plans across all
k-1ZUi¥m™
« Implemented a monitoring tool that provides the impact

k21Uk3?2™y¥? ™ 2:kn 2° 242 -fU ™27~ "¥™ Aoy

network, that will be used to collect and calculate our
HOHI?AZT ¥™ 2° U™ fU E | éxeé,eé

Water management

o 2 A T eéa| AT¥Y - ¥2KkT 2 ZUT ¥ Aty
krzit ¥k O™ fU E 7' émeéc,ee
cm - AT¥ Y kI™MoAZY?K T¥?k E T&I| 2k*

ATL21 ¥-02°3 ZUTT¥™ T AT ck-™ ™M kAaZzfe ¥k O

E i emég,ee

Industrial and food waste

« 12 of our production plants reached a waste-recovery rate
1?30 ¥

Plastic and packaging

« We continued transitioning from multi-material to
AKCk9AT¥ 21U U E? U OUA™! * ZUT ?2°3
ZUT™¥?2 1 - 2°3 ¥: | K" ™.AZ¥2kY k2 A2

« Converted Kinder Pingui, Kinder Maxi King and Kinder
Paradiso from multimaterial to monomaterial

Corporate advocacy and industry collaboration

« In Europe Ferrero is one of the founding member of the
Perfect Sorting Consortium, together with other eight brand

Covy o m

Tt 9¥k9!

372" 72Ut

KA> «™g T  ¢c- eeé! ¥: Kk ™Mk'¥?2-~1:2 A ¥

time Al based sorting demonstration, deployed then in an
industrial scale test in December 2023.
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Pillars

Sourcing
ingredients
sustainably

O™y * U

* Human rights
in the supply
chain

* Protecting
biodiversity,
sustainable
agriculture and
preventing
deforestation

« Climate action
* Animal welfare

 Farmer
livelihoods and
community
development

* Corporate
advocacy and
industry
collaboration

« Transparent
supply chain

Human rights in the supply chain

» We continued our partnership with Shift, a leading
organisation on the UN Guiding Principles on Business
T°10-21" 8?23:¥™1 1° Ok?" ¥:?' -™? ™™™ g (7:°2°3
Programme.

Protecting biodiversity, sustainable agriculture and
preventing deforestation

* As part of our partnership with Earthworm, we are
contributing to landscape transformation, forest protection
and restoration, and resilient farmers and workers’ rights

Farmer livelihoods and community development

« Through our partnerships with Save the Children,
[T ¥ AK A T T ¥ CT¥2k°TU gi k-* ~37°201¥?2k” 3Tg~4
A1 313 A?¥: Uk iU kAr-"2¥2 ™ Ao A e
k kTHZTUN k?2U 70 10 U -¥& @ TU™k 313 A?2¥: Uk L
"kP93KkA A C¥IU k31?2 ™I¥2KT™ 3sH~™4 ¥k ™M.Z7Kk'¥ ¥
efforts on the ground.

Transparent supply chain

» Over the year, more than 1,500 on-sites third-party
audits have been carried out. We also achieved high
U A U™ k2 ¥7 T 2U2¥E!I ™y 7+ ™ ° ‘¥20 T¥?72k’
our key commodities.
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Our sustainability
progress continued

Pi”ars Material issues SDes

Promoting « Product
responsible nutrition and
consumption environmental
Z2'kOQu ™
* Products and
ingredients
safety

* Responsible
marketing and
healthy
lifestyles

« Corporate
advocacy and
industry
collaboration

=

Pk - ¥ C-¥2¥2kY 1 A2k A C¥TU Z'kOU ™

°+ ~22 '?2°3 Ak™Y¥ k2 k-t Z'k - ¥™ 2° 1 2-UUE O
™ AP 3| ™MD ™

Products and ingredients safety

e geeee| G 'k U3TEZUT¥™  ¥?20 1371?2°™¥ HUI
Gkk 1-72 ¥E T ?¥?1¥?A 3HG-T4 ' k3'?2™ ¥1°

« Zero-critical non-conformities detected during

FSSC22000 audits

Responsible marketing and healthy lifestyles
o« ~-t kA “TUU kAZU?T i¥ AT™ j7&éi| 2k' ¥ U A?
T A '¥?2™2°3 1" ceeee| 2k kU2 1T A ‘¥?2™2°3

13

Pi”ars Material issues S06s

Empowering * Diversity,
people equity and
inclusion
* Human rights
in the supply
chain
 Corporate
advocacy and
industry
collaboration

* Farmer
livelihoods and
community
development

* Occupational
health, safety
and wellbeing

» Employee
satisfaction
and
development

* Employment
and labour
relations

Employee satisfaction and development
* In June 2023 we completed the 4th edition of Master in
T ¥ 1¥?2kTU qi°13 ~ “¥ 3qTq4! T ¢i9 k' ¥: Z°k31r
fundamental enabler for our next generation of global
leaders, which was designed and delivered in partnership
with SDA Bocconi University. In this edition, we've added
112k-'9 1E ~k -U ? 1% ¥k ™-™M¥Y12°7 2U?¥E
* We delivered 143 sessions to 1,467 people as part of
¥: 1e kA9QOKA 1 ~? ™ Z'k3'IAn KAZTY ¥k

‘2% ? emeg,ée
Diversity, Equity & Inclusion (DE&)

* In May 2023, the Ferrero Headquarters became a signatory
of the Diversity Charter Létzebuerg, Luxembourg

< Gk'¥: O™ U E T eeee,eé 1 '/eT T Ai™ i ¥k

¥: 6 ™ MMk ™M U2A ¢ ¥k &l Z kZU ?° émeég,eeé
e
7

¥: IAT 21 U ZTE A"k U A2¥: T™Z29¥?2k TU 3kTU™ 2k* ¥:

representation of women in senior management of each
function globally

[ANZUKEN ¥ 10 UT k-* © UT¥?k ™
o« ¥ ¥ O k2 eéxee,eé! ¥: [-'kZ T GK'R™ k->?U
involved around 20,000 colleagues, including employees of

the commercial network and the 10 plants in Italy, Germany,
Belgium, France, Poland, Ireland, and the UK

Occupational health, safety and wellbeing

&T 1 ¢ 2% ¥9?° ™ 2" gmee,eé kAZTY ¥k ¥ 0 ¥ ©

« T  éméd, 86! k-* kNZTED™ gk™Y¥9'TE T O-‘E of¥ 3g'T:

decreased from 5.1 accidents per million hours worked to

8&1 39i|4 kAZT' ¥k ¥: Z* A?k-™ E 1°& 1. KAZTTED™

k¥fU & k‘TU T O-‘E ¥ 31aTad4 ™M¥kk ¥ é&i
¥k i&eé ?° ¥: 7' A?k-™ E 1 39¢T4

Kinder Joy of moving
« Kinder Joy of moving reached over 3.4 min children during

knZit

Ui™y O™ fU E 1'& 1: Z'k3'TAn 2™ KA Z'kAk¥?'3 Z:E™

activity among children across 34 countries

toTa ATU- :i™ :9°3 2'k~¥: 03-' 2™ UK™ ?2° ¥: --™¥(2°] 2U?¥E o Zk'¥

10t ™YY A Y k2 ¥:?2™ 03-¢ 2™ - ¥k 13 ?° ¥: ' Zk'¥?°3 Z ‘72~ ¥

site was in the process of integration at the time of the previous report’s publication,
-¥1?¥ 2™ “KA 2-UUE ?2°¥ 3'7¥ &
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Governance

Ferrero’s governance structure ensures that sustainability is

2° o BN V- T . [ IV 2 Y VR s
'.t ¥ 3 k|t¥. kd 3d. k-¥ ¥: G @i It()ItH k Zdl WAh Ko ¥r|1(e (Frozulp Leadership Team under the guidance of the Executive

!n 0 new marke S é.ll"l advance our sustaina .I Ity agen a.. e have Chairman, is responsible to steer the Company’s strategic guidelines
implemented policies and programmes to guide our practices and I

manage impacts across all locations where we operate.

Group Leadership Team

the business, whilst assuring continuity in the Company’s culture and
values. The GLT approves the Company’s CSR & Sustainability
ambition and strategy, the Ferrero Sustainability Report and
periodically assessing related initiatives execution.

Ferrero Corporate Governance

Ferrero is a privately-held, family-owned company that adopts a
traditional corporate governance model. The Shareholders’ Meeting,

DA 90 77 ™ N -0 27 ko) 27 1™ ™
: U?A "2 3 -2 % AR keoui 'Lljl%e%uozltcgmmitlfe% of Ferrero International S.A. provides structured,

ki* k2 '?2° ¥k'™1/E -¥?A 1?2471 1?2 2 /E -¥? Ahe @ reViews and approves the Strategic Long-Term Guidelines,

3 /~43-? Z'kO ¥™ 7' 2°2¥27¥?2A ™ 27 U?2° A?¥: Yrephhkd ath¥ally b)Mie B¥%al8y and Innovation team. Those

k O ¥?2A ™ k2 ¥: H'k-Z! Z'k "k¥? 3 ¥'1T"™Z1" ¥ T KOiHeMBS¥ncl¥de the Group’s Sustainability strategy, prepared by
communication with stakeholders. ¥: 1 mo e 2-™YI2 ] 2UP¥E ¥ 12 20 TU?3 "~ "¥ A2y ¥

The Board of Directors comprises both Ferrero family and non-family
members. It is assessed regularly to ensure an appropriate balance
k2IR'kAU 3 ! mMR2UU™ i° EZ ‘¥?2™ I i™ A yuy im™
from all Board members to achieve the Group’s goals.

Operative Committee. The sustainability guidelines are cascaded to
TUUI2-" ¥2k™™ « ™MZK ™2 J 2k' A UKZ?°3 ™:k'¥ ¥k »

Audit Committee and Group Internal Audit

systematic oversight of Ferrero’s governance, risk management and

internal control practices.

The Audit Committee is assisted by the Group Internal Audit in the

discharge of its responsibilities.

~-™¥12°T 2U?¥E

Executive
Chairman

Committees

kit ™

Executive Chairman Mr. Giovanni Ferrero is responsible for reviewing
k-1 -U¥-* 7% AfjU- M& O fU™k (0> ™ > A .o~ ™

groundbreaking innovations. Mr. Ferrero leads the Strategic Team, ‘
H'k-Z g1 ‘™:?2Z 177 3Hg4! - ?2¥ KAN?¥¥ 110 ¥ ¢ Strategy &
H'k-z kit ™ Innovation

- O-M" @ ™Mk-* ™ 3004 s ~'37°?2™7¥?2k> ' A UKZ" ¥

— Procurement Board

CEO

Financial Planning
and Control & M&A

Product Board

Reputation Board \ \ \

HR&OI Finance Institutional Affairs IT Legal Sales Business
& Corporate Development
Communications
\ \ \ \ \ \ \ |
Europe International North APAC-MEA Global Food Industrial Procurement
America Brands Quality & Supply & HCo

3.k M'¥ 4 &Safety
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Governance continued

Strategy & Innovation organisation

1: S¥'T¥ 3E o T UKATY¥?2k 3-eT4 k'31T°2™7¥2k™ ™M.Z7ZKk'¥™ ¥:

Chairman in driving the Group Strategical Guidelines. S&I develops

long-term strategies, enhances competitiveness, explores new

business directions, and fosters breakthrough innovation while

R Z™I|¥: KkAZTE -U¥-* 10

Entrepreneurial and a business priority, and the Strategy & Innovation

organisation is responsible to set guidelines for the Group’s Corporate

Social Responsibility and Sustainability. It ensures innovation is

nonetheless founded on Sustainability principles and to position the

Group’s development within an ecosystem compatible and socially

O-™¥ITZZ'kl : 1" ¥k ™M-ZZKk'¥ H'k-ZD™ * Z-¥1¥?2k &
2 2 /E -¥?A ~20 -

CEO is responsible for ensuring that the Group achieves its short-

P 1A? 9¥ ‘A moyy™ 20 U2t A?¥: ¥: Uk 39¥% ‘A

Executive Chairman. This includes ensuring business continuity

P IME?A?™2°3 G kD™ 121 2U?¥? ™ ¥k

X

- k'¥'? -¥ ¥k ¥:  0'?2¥?2k k2

long-term guidelines.

Secure the achievement of business targets through operations

3-3¥17 k' ¥k ¥:' 9E 1" ZUT 4&

— Oversee and manage trade-offs and sales among functions and
areas.

— Enhance the protection of Ferrero Group’s know-how and foster

P2¥™| kK ¥? -k-™ A UKZ»™ “¥&

Ensure continuity in Ferrero values and promote a culture that

fosters innovative product development.

_TM’_)\ ™ ™ ¥T‘3 ¥TM!

AfU- ™ 2 ¥7 ¥& --™ ¥ FoqqdafetyRe-uality

Lo /~U 1T ™ ¥
k21¥: 1 ™ k2 ¥:
IE -¥?A
— Areas — Europe, International, APAC-MEA, North America
- HUK TU ‘T° ™ 3-k* ~'¥ 4

— Industrial & Supply

H'k-Z q1°13 ~ "¥ 1 1~ 3HQqt4! A:?2 :

k Siystainalility Governance
2kUUKA? 3 2-° ¥2k ™

~-0 ™M_TMYT? ] PUR¥E 3KA T ™My. ¥t )
Group’s sustainability strategy based on key sustainability and
consumer trends. The CSR & Sustainability unit, reporting to the Chief
~¥'7¥ 3E 1 T UKAT¥?k® ~20 ‘1?2 ¥ 7 ¥™ A2¥: fUU -
as relevant to provide strategic guidance on all sustainability topics.

U ™ ™ yk o |

TM’?‘

— Information & Technology ;0 TMZKIT™M? 2U2¥? ™ k2 ¥: oo e o-T™MY[2] 2UR¥E -T2¥
B ::r}f]gt:::nal Affairs & Corporate Communications — Pursuing the sustainability agenda within the Ferrero Group by

- S integrating sustainability principles into strategies, policies and

_ E:g;?n Resources and Organisation & Improvement procedures.

— Ensuring the successful implementation of responsible business
practices across the Group.

— Contributing to creating positive impacts within the communities
where we operate.

— i'k ="~ ¥ « 070 U -¥ K"ZTE 30 k4
Sales Business Development

Sustainability Operative Committee
Yoge-M¥E?E QUP¥E ~Z (T¥?A KAN?¥¥ 3o~ 4 KNAZP2TM QMO0 R ™M k2 ¥:?™™ T2y 27 U-
2°kAM™ A TU 2- ¥2kT™ f k™M ¥ Gtk Hk-Z! T k-‘|¥LIJy>\32k‘

sustainability activities and strategy implementation. These functions ?°3 ¥: H'k-ZD™ ™-™MYT?°7 2UP¥E ™MY'T¥ 3E
2° U- 51 R1372°31 k2 ‘T¥2K'™ A2k A ‘¥ i~ 3| . SKstainability and consumer trends, integrating it into the

%éourgés, A’Jaéﬁfsation and improvement, brands social responsibility Hk- Z_D ™™ ¥ ‘¥ 3?2 _U k_ 3,9 ¥ 3_' ? U7 ™&
3ATR ¥72°3 ™YY 3E 2k 3UK TU 1° ™41 KZKkTY ?TM%Jppprygg allbﬁmess functions in implementing plans and

legal, corporate communications, group public policy centre monitoring sustainability initiatives, with a focus on monitoring

responsible sourcing in procurement, and sales business development. R ,_E I lf 7?" Ui . A 7/'\( " . v¥ : Lf ™ ;NTM fM' ?”') ’f "j')? ¥7E 7 ?¥ PT¥?
The SOC oversees the strategy implementation and monitors progress - AU k.Z 2°3 UI_( 39¥ k*Zk'T¥ i ¥12°1 2U?¥E Z2°kO 3
regularly, holding monthly meetings. The minutes of each SOC — Developing and maintaining a transparent reporting system.

meeting are presented by its Chairperson, the Head of CSR and

Sustainability, to the CEO and relevant GLT members during dedicated

meetings and are reviewed monthly with the Executive Chairman.

7™ k°

The SOC has outlined a plan for regular interaction with third-parties

33KkA A C¥TU T CkT93KA A C¥TU k3T ?2™IY2KI ™I ™MZ 27y ™
K*™-U¥T" 2 ™I ¥ &4 ¥k -?2U ¥: D™ kUU ¥?A RkAU 3 1°
awareness about relevant social and environmental topics for

¥:1G ' 'k H'k-Z& Gk' EIrZU ! ¥: U™y ?2°¥ ‘7 ¥?2k* A?¥: -OTG!
3AAAG™:22%7'kO ¥&k'34 k - ?° i 12-UU9E 1

c-UE éxeée! ]
Zk37An AT™ A UKkZ 2k' Gb éxée,eé&

-~
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Governance continued

How we manage risks

At Ferrero, Risk Management forms an integral part of our wider

HKA ©°1° 1 o?™R " kAZU?1" 3Ho 4 27" Ak'R!
sustainability considerations are included into our decision-making
Z'k ™mme g UAUE U? A 1 Z2'kT ¥?2A 127Kkl :
and mitigation is crucial for safeguarding both our long-term
sustainability performance and overall business resilience.

Our risk assessment embraces a comprehensive, multi-layered
approach. We combine a top-down perspective, where leadership
? "¥?20 ™ KkAZTE9A?

K¥¥KknA9-Z T2Z2'ki - At ™- O ¥ M¥¥!
functions contribute valuable insights into operational-level
challenges. This synergy ensures a holistic understanding of potential
threats and opportunities.

To capture a diverse range of perspectives, we leverage both internal
and external sources of information. SME, internal audits and industry
best practices inform our assessments, while external sources like
regulatory updates, stakeholder feedback and ESG ratings provide
valuable market context.

The cornerstone of our risk management system is a Risk Register,
endorsed by all functions within the Management board. This

k/\Z‘:‘TM?A k -~ ¥ ? ‘¥?0 ™| fTMTM TMT™M ™ §°
including sustainability-related topics. It also outlines corresponding
policy and procedure-based mitigation actions, ensuring clear
accountability aimed at timely intervention.

Furthermore, Risk Management maintains a permanent seat at the
Sustainability Operative Committee. This ensures constant dialogue
and integrated decision-making between risk and sustainability
functions. Importantly, all sustainability topics, encompassing
environmental, social and governance concerns, are included within
the risk assessment process.

Ultimately, the Risk Register serves as an input for our double
materiality assessment. By identifying not only risks that materially

« iMRgACtour business, but also those where our business impacts

society and the environment, we can prioritise actions and

vk gemﬁngrateggr@rn%t@;;r&tlo sustainable practices.

This multi-faceted approach positions us to navigate an increasingly
complex landscape, proactively address sustainability risks and
ultimately solidify our position in responsible and sustainable business
practices.

37k¥ kTUE ™-™¥7?2°1 2U?¥EGuMing PrirkIpRS"End Béisiness Ethics
EZ ‘¥TM T ‘kTMTM T

Our gu%ng principles are set out in the Ferrero Code of Ethics and
Code of Business Conduct. All employees must adhere to these
principles, and new employees receive a copy of the Code of Ethics.

To ensure compliance with our policies and ethics, the Group has
established an independently managed Ferrero Integrity Helpline,

which is available for employees and anyone who works with and for

the Group. The helpline can be used to report grievances and concerns

5 T™MR oo ™MY?KT™ C UT¥ ¥k k- k ™& 1 UZU?®
in 43 languages via a website and toll-free local numbers in 55

countries.

T“IBngrts %re .mag;eT gvaq%blle to a dedicated Ferrero Steering
Committee %r review and'investigation. The Ferrero Group Anti-
Bribery and Corruption Policy outlines our commitment to ensuring no
detrimental treatment of any person as a result of reporting in good
faith their suspicion that an actual or potential violation of our policies
and codes has taken place.

16

Cybersecurity and data privacy

We are deeply committed to ensuring the respect of the right to
privacy and the right to personal data protection of all individuals with
whom we interact, in particular our consumers, employees and
business partners. In line with this commitment, we have adopted a
Group Privacy and Data Protection Policy establishing strong
standards, and have implemented a robust privacy governance
system, embodied by a cross-functional network of data delegates,
data managers, privacy coordinators and our group privacy counsel.
Beyond adherence to data protection laws, this extensive Privacy
Network ensures that personal data are always handled with care.

-Z 20 7¥¥ "¥2k’ 2™ ZUT k' ¥: -™ k2 kA U ¥ :"kUk3
algorithmic decision-making and Generative Al, to ensure that all our
Z'k ™™ 3 70 ¥? ™ AT k¥ 27201 0 ?7U 2k' G ¢

consumers and its business partners.

?™ TAT?2UT U eé,i
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Listening to our stakeholders

We are committed to meaningful interactions with

our external stakeholders

In our day-to-day activities we interact with a wide range of
stakeholders at a local, regional, national and international level. They
all, directly or indirectly, impact our business success and are impacted
by our operations.

“3-UT'UE ?2°¥ ‘T ¥ 1T°

“As Ferrero, we advocate for
mandatory legislation on human
rights and environmental due
diligence as necessary to
achieve systemic impact in
supply chains and encouraging 2
companies to address their
potential impacts. We worked
with other peers and actors
along our key value chain, as
well as NGOs and other
organisations on the ground,
¥KIZ'K"K¥ ¥: JA '-
legislation, as it would represent
an important step forward in
driving the necessary
transformation of the sector,

T 1?7 ~"MR?°3 - ?2U?3
norm in global value chains.”

"313 A?¥:l -¥ "k¥ kK'UE
— Governments, regulators and institutions, directly or through trade
and industry associations, to advocate our positions and to
contribute to the policy-making process. We regularly assess our
membership of business associations to share best practices, make
continuous improvements and collaborate with industry peers in a

collective manner.

— Scientists, research centres and academia to continuously innovate
d seek inspiration and ideas to improve our products.
R AU prove ourp

— NGOs, international and expert organisations to drive our
sustainable business efforts, as well as cooperating with sport
federations to support child health.

— Journalists and the media industry in general to enhance and
protect Ferrero’s reputation.

: Buildiﬁé Strategic partnerships and collaborating with relevant
stakeholders helps our Company to respond with transparency to the
demands of a rapidly changing business environment and to remain
attentive to communities’ needs. We stay informed about their
expectations; ensure we are aware of trends and concerns relevant to
them and we embrace initiatives that promote responsible business
practices.

Francesco Tramontin, VP EU Institutional
Relations and Group Public Policy Center

We believe maintaining meaningful relationships with a relevant
network of external stakeholders supports our business, strengthens
k-* ¢ Z-¥1¥2k 1 2°0- " 1 -2U ™ ¥'-™mMy 2" k.
enhances its role in society. They are essential to our advocacy.

Stakeholders today are continuously demanding higher standards of
accountability, transparency and ethical behaviours.

17
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Stakeholders today are continuously demanding higher
standards of accountability, transparency, and ethical

behaviour. In full respect of our values of doing business

and of engaging with our stakeholders, our advocacy

Z'1 ¥? ?™ 3.7 E¥ REZ? ?2ZU™ U

—Fairness, which promotes a culture of integrity,

in compliance with applicable laws.

—Transparency, through open and timely disclosures
about the Company’s activities and relevant
stakeholders’ interactions to foster trust.

— Consistency, which is the full alignment between what
is communicated and disclosed and what the
Company stands for.

— Accountability, which values the Company’s reputation
as a priority and makes clear lines of responsibility to
be established in case of non-adherence to legal and
ethical standards and violation of the Company’s
integrity principles.

We regularly review our involvement in industry and trade

associations to assess the relevance and alignment to our strategy,

k O ¥?2A ™1 1 Ak T E Z1T¥? ™&gTR A?™ I A fu™k
new memberships.

kKAZTE T
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Double materiality

At Ferrero, we recognise our varied stakeholders have different needs. OUR MATERIAL TOPICS
A materiality assessment provides the foundation for us to focus on
what truly matters to all our audiences, and ultimately to the business.
Ahead of the upcoming EU Corporate Sustainability Reporting N TOP PRIORITY TOPICS

Directive, we conducted a double materiality assessment in a H'T¥ ™Y * U AT ¥K G ' ‘k 32227 ¥ 1° U 1 21U AT¥ ‘21U2¥E41 §° 7' ¥: 2K -™ K2 2¥T™ TMy+]
partnership with a third-party consultancy. In alignment with
regulatory requirements, our assessment aimed to understand how

Y. Mo TMTM oM 1292 ¥ B tM_mayio ] 2UOME 2™ Protecting biodiversity, sustainable agriculture and preventing deforestation Human rights in the supply chain
70 kA k-t T ¥2A2%? ™ 2AZ7T ¥ ™MK 2 ¥E T° ¥: A2k ) ) ) )
ATY ‘2TU?Y¥E4& 1@ ¢ ™_UY™ 7% K-¥ KA ™ K2 ¥: j™T™ Plastic and packaging Products’ and ingredients’ safety
strategy, goal setting and content of our reporting.

Transparent supply chain

Our materiality process

T 0™ iU E i eeee,eé A k - ¥ k-+0'™M¥ k-U »
assessment to prepare for upcoming CSRD regulation. We conducted

a four-step process, outlined below, to identify our material topics from
T22AZT ¥ T 071 21U ATY 21U U T™ITT ¥ 2t TTM M
risks and opportunities. Climate action Corporate advocacy and industry collaboration

~ HIGH IMPORTANCE TOPICS

N -23'20 7°¥ 2k' ?¥: 1> 27721 ¥ AM¥ 2TU?¥E k* 0°1° 27U A¥ ‘2TU?¥E 1° ™:k-U

U?™¥ k2 éee ¥kzZ? ™ A 2 "¥?20 ' A? A?°3
topics in 2019, sustainability frameworks, indices, ranking and
ratings, ESRS topics, external databases and internal sources.

Cybersecurity and data privacy Diversity, equity and inclusion

Employment and labour relations Farmer livelihoods and community development
(%] ¥ A9 ¥ ™23 20 1 k2 MY 21U AT¥y T
assessing the severity and likelihood of impacts and the Industrial and food waste Occupational health, safety and wellbeing
magnitude and likelihood of risks and opportunities. The
™?3° 20 1" k2 ¥kz? ™ At k1 ¥ ™¥ LT Ly ciyay2k T CA2°kCA C¥U ZkOU ™ Responsible marketing and healthy lifestyles
T k! 273UE E G ‘' 'k ™M- O ¥9MN¥¥ ' EZ '¥™Mg&
In parallel to step 2, we conducted interviews and surveys with Water management

both internal and external stakeholders to gather quantitative
and qualitative information, aimed at understanding
stakeholder perspectives and gathering useful information to
feed into understanding of impacts, risks and opportunities.
These engagements also enable us to capture key insights
around strategic opportunities from stakeholder perspectives Animal welfare Business ethics
across the business, and further improve our analysis.

MEDIUM IMPORTANCE TOPICS

”~N Monitored and managed properly

. - e . Employee satisfaction and development gk 39¥% ‘~ 01 ?2fU « ™M2U? °
o ™_U¥™ 2'kN K¥: ?MZT ¥ 1 01> ?2fU U "™ ™ A

2?2k ?2¥?™  U?2™Y¥ k2 ¥kZ? ™M& @ ? "¥?2(0 ¥ Vo MLt oblve
prioritisation groups to highlight topics that came extremely high

kK> ?2¥: 1T 27217 ¥ k* 01 21U Z *™Z ¥?A 3¥kZ

¥:10 AKTMY 34 2.8 2A7KU¥TY 48

For our detailed approach and results of our double materiality assessment,
see our Double Materiality Assessment
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Protecting the
environment

Key achievements

— Absolute emission — Continued decrease in waste
FERRERO reduction of Scope 1 and production ratio

Scope ?while increasing — Multiple pilots in decarbonising
production transportation in Europe

— Continued expansion of — Reduced the amount of virgin
self-generated N plastic by redesigning our
renewable electricity Ferrero Rocher 24-piece box

— Continued decrease in produced in Europe

water consumption ratio

This pillar relates to the following material issues
— Climate action — Industrial and food waste
— Plastic and packaging — Corporate advocacy and

— Water management industry collaboration

How we align with the SDGs
3 DS
e o
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s Key focus areas Auditing
PrOte Ctlng the Y Y : i ; We regularly audit our sites to verify compliance with the four-pillar

6 U?7M¥ 1 ‘3 E constantly reducing our carbon footprint - '

environment Continued El *1™2°3 k-' 3* “:k-™ 37™ ApmmMoKk ™™ 3HQ H 4Stangand af thhe SEDEX Members Ethical Trade Audit approach,

KZ ‘T¥2Kk ™ 75 ¥: “¥2' AfU- :1?2°& @ ?A7‘kA ° ‘e@eingiakour gandards, health and safety, environment

7'kO ¥™ 2° fUU k- ™ ¥k‘™Mg T -™2° ™™ ¥:92 ™ME 1k ™. k- T~ ¢céaeaec i T-~

G EiE AR &R e e e e et management systemAconstantIy meets ourGroup"requirements, we i
T ¥k - ¥2k° processes to ensure reduced withdrawals, and to preserve the - 7% ¥ ‘¥?UA TM?¥\ " IAS-UfT‘UAI\E& Gkt k¥: T=- v‘¥?U,
Ferrero aims to run its business, in an environmentally sound and e e Bl ecosystem'. ¥: _iTY_ 3i'k3 TN k2 T ¥ IQ Y (1°3 k2 - ?¥k'™4 Z'k3'
sustainable manner. We work hard and establish procedures, applies. This further promotes collaboration between the personnel
programmes and practices to prevent, manage and reduce our 6 T  -™¥ 27U 1" 2kk * ™? -TU™ improving and promoting thejnyolved and their professional development, facilitating the
CA2OKCA C¥TU TS U2ATY 12421 ¥ KY: 2°KA k-t kZ ok ™ 2ERKT ¥k T2 -UTT kTkAE! AR¥: T ™mZ 20 2kefxc”ﬁa'r’ﬂgeofT'«?owlN)wandbestpractlcesmthlntheGroup.
k- ATU- 11271 ¥IR2°3 1 2° 1-¥2k' T'E T° U?2 E U A? Az TIRIBR B Mk TAK? ¥o ™ Tm 1 M-t k2 ZkUU-¥2k &l
our efforts by using both risk and materiality assessment. We set goals 6 ijT RT32°3 ™23 7 ¥: 2'-Ui" k k"E supporting
for making continuous improvements, increasing environmental ¥ ¥ T ™Yk ¥k T ?° -UTY k'kME!D At Z1 R13?2°3 T A ¢
20 2 E ?° k- KZ ‘T¥?2k™™ 10 I™.ZZUE :7?2°!* - ?2°3 A2 WAMmgAMmyY g
Ay 1] > *3E 10 Al¥ © kI™-AZ¥2KI T 2 1™M2 3 2 -UT'?¥E ~
in our manufacturing and packaging. T-~ ‘¥?2U 1¥?2k°
» . . . N One of our priorities is transparency across our operations, and

leet[a[l§|t|onfoamoresustalr)ableblflnes?,‘almedatm|t|gat|ﬁngu 2.UUI kAZU21 A2¥: * U Ai'Y CA2°k°A “¥jU T 3B UTA™I “
i I!A|Z¥A’? 3 2k U?71¥ 173 1 ¥: TM—TM¥\|? T U "|‘|§ ’U g k'™ §° Moy 7 cApyTMg 1k A ¥ ¥: [ KA k O ¥?A ™ \‘;
C21M7¥-1TU * i 2™ L 20U ¥k ™23 2% gl DUARK GG Yoy yoke 10 3E 20 2 £1 A 1 kz¥ 1 R s
and climate security on our planet. We monitor the environmental CA2°KCA C¥TU TS C3E A3 A Y METMY A 3/ g4 (™ ‘
impacts of our manufactunng operations, and the resources we use K I¥: 2°¥ CT¥2K TUUE * k3 2™ T~ céaac i T-~ éeea
2klk-t 2tk - ¥™ 00 2T R13?73& ~-' k'3K?'3 KMP¥N r¥y i Ke'iB oMy mioy ot ry2( T~ cémac! 86 k2 A7
us to improve the quality of our information, to align with our global TU™KI ‘¥?20 T-~ éeaeecd @2¥ ¥ /I g- A

RPTMTMRKITMOY - ¥2KT ¥'TO ¥k'E&I ¥: 7 A C¥2k k2 ZKUU-¥2K'! ¥: 20 2 ¥ .

5 materials and natural resources, and the continuous
Our approach
° "
@

Our strategic approach applies a precautionary principle to managing
the risks and opportunities arising from our direct and indirect
operations, considering the needs of people and the ecosystem.

@I k>™2 ¥ U?2M¥ 2471 ¥ k2 k- Z'k - ¥™I Uk3?™¥? ™

Z1 R13?2°3 ¥:'k-3:k-¥ k-* "¥?' AfU- 1?21 A2¥: 1 ™y k -m™
K Iiei™ A A GTA ¥ 31 7¥ ™Y 2°U-° & @ TU™K J E
manage environmental impacts related to the supply chain of our

GAINMY 2TU™E Gk' ¥: ™ cf™MEIT™™MT A 1A :?3:U?3:§_€|7¥RT,\E T“;U)MO

k21?2 A ™M¥237¥2k" ?2° k-' -™M?2° ™MTMg|

n?¥ ™ Kk-¥ k2 éi 1 ‘¥?2U
1ISO 14001 and 1ISO 50001

improvement of our environmental and energy
performance.

T-~ céexeaee

® | ocations in
countries where
G ‘‘ 'k ™ ZUT ¥™
warehouses. Full
list available on
page 79.
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Climate Change poses an increasing Irj recent years, Ferrevro has experienced remarkable growth. The Our progress in the year
risk along our entire value chain. 2k - ¥k kezox i TS T e MR 2TU 20 T T™ kg dokey ¢l

. . ™
We are accelerating our efforts, using

™2 IE T emclg ™MZ2¥ ¥ 3'kA¥:L A A T2 A {'sraeuis¥centred around cutting emissions from activities where
C L ¥2K 2 2 KZ ¢1 & HOH A2™Mmol ™ E ca| k"%l"g.-%gy 9

science-based targets to reduce our cmee, o6 ¥k ¥ emcicl I™ U2' & ~-' 2k -™ k. UoAnéh:T.I/TA\ ¥..80 1 mh¥ PN \f P bIT‘ A mj?‘z nt < i3EQ
van I 7 Ik A AN = i A = N ) e o * techndlogies, increasing the amount of renewable ener: roduce
PNLT ¥ ?NZKA 3e 2U ? E& emissions is structured on a detailed decarbonisation plan, through o g > AN |q <L u ~ W\ - ngp ‘u N o .
VRN - , Lo Y . Uk IUUE! ~:1° 2°3 3E 20 272 " EI'T AKk'R?°3 ¥kAT" ¥:
A2 1 A K ¥?2 -TUUE ™¥‘2A ¥k ?277'kA ‘3E9 20 ? ‘

K-lm KZ ¢ 1° & A2Mmok ™ 2ckA k-t 2k - ¥2K® Z°K SW@Enq,T% e alternative fuels. For more information, read our approach
Aie ko™ Mg | to energy management on page 2 4.

SCOPE 2

OUR SCIENCE-BASED ithii i issi . . .

v et o s e se U g 1y € 1 smen, e i 2k 20T
growing. 9 AT U U ¥'? 2¥E 2°kA ¥: 3'2 1 ™M_oy¥?°3 2 Tk-0 1i&

a}nd |ngred|ent‘s, pgclfagmg, and IOg'lStICS‘V\fIth ‘t[ansportatlon, as trjese electricity we buy for our manufacturing and warehouses integrated
Pok-t¥ 2k kA TT@] k2 ket kizkiiy A7 Ik ME Tk nta the curcent data Beri r. This is lower than last year's
0 AQTMTMOKO M G Tk T 2 2¥20¥ ™ A fU Z'kO ¥ ™G YRt pEiMYET. Y
. . —_ ) ) achievements, for the same perimeter, as we suspended the purchase
identify focus areas and evaluate possibilities for sizeable reduction. . - " -
) ) . ) of renewable energy in Russia due to the current geopolitical situation.
We are continuously investing across the value chain to keep a

k>™omy "y Z7¥: ¥KATT ™ k-t o 20 ™ 17'3 ¥™ 9 2yofyoA 3194
2030 targets. SCOPE 1 AND 2 EMISSIONS*
GHG emissions
. . . 607,880 £91 495 1.6
As an international company in the food and beverage sector, 00,000 586,395
A IRKA (KA 27ZK'¥T'¥ 2¥ 2™ ¥k k'¥'?2 -¥ ¥k1i:2 A2 3% 14
3° AC¥D™ k O ¥?2A ™ k2 U?/?2¥?°3 1A ‘13 ¥ AZ f¥-0 ™ KA
Ak'U & @ ™ ¥ k- ZU 3 ™ 2k‘ eméee! A 20 E ¥: - 5®0°7? 12
71T N emeee 5
~ ~ 0 2
— 8| T ™MkU-¥ - kZ ¢i° = kzZ e nN?2™MM™MoK ™ © . 2 *§08.08% ' E
baseline. EN 08 ;
— 86| k2 - kZ ¢l e & npmmok M oty cmmoyE ¢ o g 2MRR%G 2
baseline. 0.6 3
. ) 200,000 a
We created a thorough plan to lower emissions from our factories, 04 8
~ o
At ck-™ ™ 1 AT s elfr¥ M YK A ¥ ¥ UMY 3KTU& L:2™™ =
focuses on switching to renewable energy sources and improving 100,000 0.2
C3E 20 2 0 E& ~-1ZUTT 2™ ™ Kk f r23Kk‘k-T™M fTMTM M TMA
T\V”:\?UU” 1Z¥ 1 k' ?\A3 ¥k Uk TU AkU-¥2k'™ ¥3AT¥ VT\ ? _j 2017718 201819 201920 202021 202122 2022123
kZ¥2r2™ |:kA A 2-UQU k-* KkAr2¥A “¥™ 32k ETAZU I A UKZA “¥™ 2°
governmental policy, updates of the transition scenario, local ® Scope 1l ® Scope 2** == Total production

availability of renewable energy, energy costs, and availability

1t M K2 ¥ CKUK3? ™4g AT 20 ¥-0273 ZUT¥™ 1T AT ke ™ 90 M k7 g
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Climate change
continued

SCOPE 2 CONTINUED

Since 2014, Ferrero has acquired 12 new companies, of which all Reducing the carbon footprint in Scope 3 remains the most complex

) LR I3 o . ™ T A ™ > e -7 ) r= A Y™ - H H 5
qTA20 1 A 1A ™YY ¥k -E cew| AU U ,5U, S ¥ 3 |¥. 2" ¥.. i ¥'? ¥G k |U.¥Iﬁn@’bﬁaﬂemglﬁgaspectforFerrerp.The|.ntr.|cacyar|ses.fr(.)mthe
recently acquired manufacturing olants  which have not vet bein sustainability practices, including climate-related measures. Carbon complexity of sourcing raw materials, logistics and our limited
int { d 'qt b ) g'p datab H th y 9 bi accounting and reduction targets are sequentially being integrated decision-making authority in the extensive global supply chain.
integrated nfo our carbon emissions gatabase. Hience their renewable into the acquired companies’ procedures. However, with our revised strategy, expert support and the
electricity data has not been included in this report. CATA ©2°3 KARDYA VY K2 ko' K31 2™I¥2K T A 10 k'O ¥
G ‘“ 'k TU -UT¥ ARMTIMO K TM fTM J?° 2kt U™ TU E I;‘\FE_Q)I',;&:J)‘T\ TU'T‘% . ; e NI
SCOPE 3 ) ) 20 ?°3 k-" éeéae HOH 7"?™M™MOK™ ™ - ¥?KkT ¥1'3 ¥™
s 1A Kk - ¥ 09 E U ™™ MTMA ‘ym 3 ™y st‘ekthetarq?tsforzmo. Today, we are updating our climate strategy
) . 9 ) . 9 to accelerate GHG emissions reduction and reach 2030 goals.
ingredients, for example palm oil, dairy products and hazelnuts.
LD 7™M TMTMA Y TM ZCRA D T¥7 k> fUU A?2™ ™MK ™ f¥ 3k'? ™ ™7 20 ¥k
TITA MY 2fU& 1™ g ™ ZikA? o™ ARoy: ™ “y2iy R'KAU 3
regarding the emissions embedded in our production ingredients 10 HG SSIONS REPARTITION
T IKZZK'¥-"2¥2 ™ 2k My] U?2™:2°3 A2 ¥ 1k 1O NEHE EASSIO
2k 1k-* ‘TA ~AT¥ “2fU™g
?¥?kTTUUE!I A T* -** "¥UE k> - ¥2°3 ¥'1"™MZk'¥ Z
countries to pave the way for a future logistics setup that will
substantially reduce transport-related GHG emissions.
We are already making a progress. Our latest CDP report reveals
¥:T¥IG 'k T™ T2 A ™M kP MUt ZTTMTMD 3 ¥ G 2.50%
processing sector average of B-. We have earned excellent scores 7.0% Surprises™*
PULAPMIMOLNTM L ¥k 2T 2T¥?2A ™ T UKA 1t kT Supply chain**
our governance aspect still requires improvement. 7.1%
Other*
cmMTMoN3 U?AT¥ 3kA T 2™ C¥fU ¥k k- Z'kO
kI k-"¥?°3 EZ '¥™& OKA A ‘1 2¥ 2™ O-™¥ k° 12.0%
comprehensive approach. We are also working on separate Packaging 64.1%
2kt ™YIIUT 1T 132 -U¥-' 3Gg H4 * Zk'¥?°31 277U Ramaterials
methodology for incorporating acquisitions into carbon accounting,
enhancing data sourcing and transparency, and improving our
reporting and accounting software applications.
@®Scopel ®Scope?2 @ Scope3

qi'R ¥9 T™ - kZ @& A2m™mok Mg

/"ZUKE  1TA U 6 @i™¥ 10 T-E?U?T'E Z'k - ¥™ 6 1Z?7¥7U 3kk ™ 6 g ™ ™M™ ym g kA My A ¥ P ™MZEK ¥T¥2k T ?2™¥? -¥?kT 6 /0 9k29U?:

gk3?™¥? ™ Z'k - ¥ ¥ ™MZK¥T¥?2k &

AR TM M ¥k Z'k - ¥?k> - ™ ¥:T¥  U?A “eTs'/m.. =-'Z2°2™ Z'k - ¥™ ¥k G ‘* 'k ZUTT¥™I 20 U- 273 AT¥ 2TU™I AK-U ™™ T ¥ ™M Z)

-3-™¥7l GUK' © I gk-?™A?UU !
i™¥ U 'D ‘?k 3T14&

¢

:? 13k! sk'¥: T°¥k® 3A- 41 OTU™Y¥ | /3Ae4!
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Climate change
continued

CASE STUDY

Nutella biscuits travel by train

Our strategy to reduce emissions in logistics takes
R shape through the optimisation of the transport

G~ A= ~s '/ @ ~sT-TsH o s-j~§ * ¥AK'R! ¥: 7 k’?2™7¥2k> k2 U ¥™
transition to intermodal solutions, together with
¥: -™ k2 ATU 1° 20 2 ¥ ° 3E
in distribution centres.
We continue to experiment with alternative means of
¥ P m™MZKk¥ 2kt 0Ut2™:  Z'k - ¥™ 10 TA Aty
as rail transport, to reduce emissions.

shipments of Nutella biscuits,
produced in our Balvano
factory, reaches the foreign
markets of France, Germany
and Belgium by train

In 12 months, road-rail
intermodal transport made
it possible to reduce CO,
emissions by approximately

We aim to improve our supply-chain network footprint while
™.77Kk'¥?°3 ¥: Kk ¥?' - 3'kA¥: 27 1«-1°¥?2¥E 10 W E k2
shipments. Our strategy focuses on optimising the network,

7" k*2™2°3 0 ¥™ §° ™:22¥92°3 ¥k A7'? 2 ?23:¥ #MKU-%?k ™M&

Our progress in the year

compared to transport only
by road




Climate change
continued

SCOPE 1, 2 AND 3 EMISSIONS INTENSITY VERSUS Energy management Energy Unit 2020021 2021/22 2022123
PRODUCTION* ENERGY EFFICIENCY
~ot C3EQ 202 E Z°KO ¥™ ' 2. iA C¥iU ¥K k- i@;‘:gjwn@'?t'izr@”ﬂ% | c68m| e6&i
16 goals and the security of our energy supply.

Our progress in the year Purchased electric

- . -~ N ¢ . ? ~ Y A ’
v ™o TM_UY k2 TUU ¥: 1 ¥?A2¥2 ™ 2AZU A ¥ 12 éreaegvéaﬁé!ﬁ'u . tee&el 1T&i]
12 = k-~ ‘3E ?2°¥ "MOYE Kk ™M.AZ¥2k’ ‘1¥?k 2°kN i&é¢ ¥k i&ce He ¥ T E&F
Y reduction compared to last year. i i
. é p Y/ IrEar;i%rgy intensity He, ¥ 78 74
T F RENEWABLE ENERGY
og = We have targeted our investment towards increasing the production
§ of on-site renewable energy and using alternative sustainable fuels.
g
06 2 Ourprogress in the year ENERGY INTENSITY RATIO
04 - T ¥ JALA Z-* 1™ cee| AT U ° 3E& 1 ity GIRRA™ k-
) i progress year on year for purchasing renewable energy worldwide.
0-2 T O™ U E 1" eee,eé ¥: 7'k - ¥?2k k2 Z:k¥KAKUY¥I?
Elé&c| "2 UE ¥:1°R™ ¥k ¥: 1 ?2¥?2k’1U ?2°™¥iUU Z: -V -4.6% ¥ -3.9%
2017/18  2018/19 2019/20 2020/21 2021/22  2022/23 2 1-¥7 ¥UU S k2 3™ T™ mmMy. E ™M-kAY 417 ™MK fU
. reduction of PV energy produced related to weather conditions.
® Scopel ® Scope2 ® Scope 3 == Total production
¥ KCUE C 2 1273 ¥k AT-2T ¥-0273 ZUTT¥™ 1T AT k™ M 9t k7 g
Emissions Unit  FY 2020/21 FY 2021/22 FY 2022/23
H@i /A2™™Mo2k ™ 1k¥TU 31k¥iU - kZ ¢d - kZ & qi*R ¥ 1™ d —tOOZeqé4 7,007,128 7,318,172 7,502,303 2017/18 2020/21 2021/22 2022/23

GWP Scope 1 Emissions — Total emissions tCO,eq 477,071 477,243 484,962

GWP Scope 2 Emissions — Market-based tCO,eq 88,599 52,256 62,543

GWP Scope 2 Emissions — Location-based tCO,eq 305,683 331,049 344,259

GWP Scope 3 Emissions — Total emissions tCO,eq 6,441,458 6,788,673 6,954,798
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Climate change

ELECTRICITY SELF-PRODUCTION FROM PV
(MWh)*

I

2017/18 2020/21 2021/22 2022/23

¥ KCUE £ 2 1273 ¥k AT-21 ¥-02°3 ZUTT¥™ 28 ™ k7 &

PURCHASED ELECTRIC ENERGY CERTIFIED RENEWABLE

(%)

2017/18 2020/21 2021/22 2022/23

80.2%

40.9%

CASE STUDY

FERRERO
=NERG"

G ‘" ‘kb™ /> ‘3E /20 ? ~ E A+ ™
T 0™ iU E 1" exeée,eé A ?2°¥k- ¥ G
A/> *3E /20 ? * E Ai* B Z'k3'1"" | ¥k KkkT
¥: I™:7°2°3 77 2AZU M C¥1¥?kT k2 ™M¥ 7'
among Ferrero Plants and recognise the positive
achievements, focusing on continuous improvement.

7 plants achieved the maximum result and received
the 4 stars Award from our Chief Industrial and

--ZZUE ~20 * U 1 3T¥IUE4! TUAT k 3T¥

3ikU7" 4! k‘R 3T‘ U7 4! G'T'RU?" ji‘R 3A
07°30:k- 3 :2 74! =¥7 ¥UU " k‘'2 3H ‘~1 EA4
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CASE STUDY

Installing additional PV

at our Stadtallendorf plant

T U™ iU E 1* éxeéeé,eé! G '* 'k H ‘"E
Z:k¥KAKU¥T? 3ijx4 2 °™MY¥TUUT¥?k ¥

plant. The new installation covers about 4,500

additional rooftop square metres with about 2,400

modules and generated 643 MWh of electricity a

year. With this performance, Stadtallendorf doubled

¥: Z* A?k-™ 177 ?¥E!* ™M.y¥?°3 ?°

about 1,154 MWh a year on-site. The Stadtallendorf
ZUT¥ Kk ¥'? -¥ ™ ¢c¢| k2 ¥: kA ‘TUU jx
¥: IG '* 'k H'k-Z ~17-271 ¥-'?2°3 ZUT ¥™& T°
¥kl2-'¥: © 2> 1™ ¥: 7'k - ¥?k k2 * "~ A1
energy, Ferrero Stadtallendorf explores additional
opportunities to expand PV capacities over the

P E¥IE 1'™g

+(). YMWp

of installed renewable capacity




Water management

Our approach

Secure access to healthy, clean water is a basic human right.

With increased pressure on water resources, especially in
water-stressed areas, we recognise the importance of ensuring the
availability of water and managing it sustainably. We are developing
our business in a way that enables effective water stewardship, by

(m 1t)

4.3
0.01%

WATER CONSUMPTION RATIO

973 k-t kZ T¥?k ™ AR 20 2 ¥ -™ k2 AT¥ ‘& [ 3.7
4.9% 0.01%

Our long-term success depends on our responsible approach in the 21.8% 31.8%
areas where we source our raw materials, where we locate our -
factories and where our stakeholders live. This means avoiding 65 79%
adverse effects on local ecosystems and communities. Although our
products are not water-intensive, our operations require a steady R 62%
supply of water for processes such as cooling and washing. 63.3%
Our factories set local targets for water consumption and develop
Z'kO ¥™ 2k* ™MTA? 31 -™2°3 Af¥ ‘& @ 31 1VE?
audits at our plants in 2018, to identify opportunities to improve

20?2 2 Mg T U™ U E 1 eeee,eé! A krZU ¥ :
AT¥ 17- 2¥™ 2kt ¥ Ak™Y ™23°20 10¥ ZUTTY™I T |
Vo™ K i K2 ¥ik™ & 2017/18 2020/21 2021/22 2022/23
WASTEWATER TREATMENT ® From water main ® From river

We guarantee the quality of the wastewater coming from our
operations through treatment plants — either municipal or our own.
1. Qrmy ™y 7 A 1ZZUE 2™ fUATE™ Z* A “¥?k> A:

® From well

Ai27r2' kA Ai™:2°3 Z'k ™™ ™| ™ 3¢ 37y ¥: :?23: ‘' Ukl ™ ¥k
CT¥ TKZ¥?/A?™ ¥ T¥A Y™ 1Y 2 ¥k - ¥:?™ 777°kT 1 ¥k k-°
suppliers. In building or upgrading our treatment plants, we apply the Water

® From other sources

CAZk™mm™o U |

Unit  FY 2020/21

FY 2021/22 FY 2022/23

best available technologies and evaluate the possible reuse of water.
REUSE AND RECYCLING Water consumption

We continue to investigate and promote opportunities for water

3845,293,591

5,396,500 5,093,589

recycling and reuse within our production and utilities processes.
Water consumption

3N, % 3.9

3.7

Our progress through the years ratio

In the last years, we achieved a decrease in water use thanks to

K-“TAT*2k-™ ¢ - ¥2Kk ™ > T 92 2¥2{¥2A ™| ™72y {2 {m™
212k - ¥2k> AKU-A ™g& @ * - k-' Aty k> ™.azyWasteyaigr
ElT'k-" T&I1| k~AZ1* ¥k ¥: Z* A?k-™ E 1'&

384 3,231,475

3,126,139

2,992,834
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-9.6%

Reduction in water

consumption ratio for
manufacturing plants
T 1A ck-™ ™
¥kl¥: Z7°

CASE STUDY

Water-saving projects at our Alba plant

During recent years the area around Alba has faced
more frequent drought conditions. Therefore the

21 ¥K'E 1™ 2 “¥?20 1> 2°AZU A ¥ T™KU-

reduce the withdrawal of water from the environment,
E ¢é| 2'k” UT™¥IE

P .
| o fy el

- Aty oo

Uk™ 9UkkZ kkU? 3 Aty ‘™ 2" y:
Z'k - ¥™ Soyl c 0 '™ kkU? 3 AT™ A1°13
open-loop water circuit. Closing this circuit meant we
could reuse water several times before its discharge.

™ A9

In the cogeneration plant, wastewater coming from
the production plant for demineralised water was
initially discharged, but we now reuse this water,
thanks to the application of recovery solutions.




Industrial and food waste

Our approach WASTE PRODUCTION RATIO
Waste management is a global issue that has a local impact, and (kg/t)

K™Y¥[?2AZU? 1¥2k™™ 2k* k-* -™?2° ™™g g | kZ¥ i ?' -UT'9 k k"E
perspective in our waste management, considering waste materials
as valuable resources that can maintain their value for as long
i™MIZK™M™? U &

We apply the waste-management hierarchy of prevention, reduction,
reuse and recycling in our operations. Our main waste streams from
industrial activities are paper and cardboard, plastic, and organic

Ai™my & ~-¢ Z'k - ¥?k> ZUi ¥™ Ak‘R A?¥: Uk U ™M-Z7U A o
AR™Y[™M.o™MYT?2Y ) U T 17?2 AT U 9k29U?2 I T0 ¥k T : Tu -0.1% 69.6 ‘
targets for waste reduction.
All waste we generate is managed by authorised third-parties, who
comply with contractual and legislative requirements. In addition,
Al k" ™¥I'¥UE EZUk'?°3 " A ATE™ k2 -™2°3 k- A7 2TUT
working with suppliers and other industry sectors — for example, by
-231 ?2°3 AT™¥ ATY '2TU™ ¥k E9Z'k - ¥™ A2y AjU- 2?20kM8 0 y ™™p20/21 2021/22 2022/23
like animal feeding materials or biogas production.
Our progress in the year
LTR™ ¥k k-t kT¥?7-k-™ 20 2 0 E ?20Z°kA N ¥ ™ A%wage Z°k - ¥?K unit FY 202021 FY2021/22 FY 2022123
ZUP¥™I A TA ¢ - k-t Ai™MY 7'k - ¥2kD ‘1¥?k E T&I[!
d to th i .
compared fo fhe previous year Total waste t 95722 101,348 98,731

This was possible by focusing on making improvements across
production lines by increasing the reuse of wooden pallets and
cardboard, and upcycling previous waste materials into by-products,
where local legislation allowed.

Percentage of

& T1&1| Ti&T|
recovered waste

Our waste-recovery rate also improved, through better waste )
™ 3¢ 37¥?2k> T¥ k- ZUT¥™ 75 E Ak'R?°3 A2y ™.7\Waste progyetign Ak‘R3,¥ 69.7 69.6

sustainable treatment solutions. ratio

12 of our production plants reached a waste-recovery rate higher than

T U1 3T¥TUE4! ‘Uk> 3 U3?2-74! 7'177¥? 3T 274! U™R 3jkUT 4!
k‘R 3T' Ut 41 01°30:k- 3 :?2 141 qi°?2™1 31.‘R E4! jk k™ fuim™

3 '10?2U4! kOO-kUk qi'¥ ™11 3T¥IUE4! £-2¥k 3/ -1 k*4! =¥1 ¥TUU ~ k'2
3H ‘ATTE4! G'TRU?" jiI'R 3A- 4&
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CASE STUDY

Waste reduction in Hangzhou plant

@ k¥?'- ¥k 00 ATE™ ¥k - Z7 Ri3?°3
¥:'k-3:k-¥ ¥: U?2 E U k2 Z'k - ¥™ 17> “k
consumer end. The Hangzhou plant invested in a new

Z'kO ¥ ¥k * - ¥: 17°k-"¥ k2 A12z2°3 0U

¥KkIZTUU ¥™& 1: E :TA 2 ¥'k - 1" 17¥29™

cardboard boxes, which is able to substitute plastic
A1zz?2°3 OuU~! A2¥:k-¥ 2™ -7¥?°3 ¥: 79
logistics and maintaining the recyclability of the boxes.

This enabled the plant to achieve a total reduction of

8&II¥ k2 ZUT™¥? OU” -™ 2k' ¥: e?’
packaging. The next steps will be to do the same

for the packaging of other lines.

47"




Packaging

In the evolving global context, we Our strategy and approach
T 1271 ?2°3 ~Nk* ‘TUU ~3 ™ ¥ -1 PackBgirg plays a vital role in protecting and preserving food and
before. Legislation is a good thing beverages, as well as ensuring product quality and safety, which is
when it harmonises global efforts non-negotiable for Ferrero. Packaging sustainability is a clear strategic
YIY 2™ 2TM Koy ° ° kéé ¥ ; p,&iority for Fgero today, and our commitment to this extends beyond
- st : : 2025. We ar&now looking at how we will shape our packaging
face a patchwork of legislation in

different countries, not always in
alignment with realistic industrial
implementation lead times.

strategy beyond 2025 to 2030, and scouting for partners, technologies
and materials that will help us continue to change. We aim to keep
evolving towards using more sustainable solutions for all

our packaging, following our 61127 ki : ™M¥'1¥ 3E

The work we have done to improve the
recyclability of our plastic packaging
portfolio and enhance recycled content
allows us to safeguard our portfolio OUR PACKAGING
today, ensuring business continuity VHREIZTS

in the face of upcoming legislation,
>90% 12%

such as the US EPR bills in North
America.”

Reginaldo Tavares Da Silva,
Group Packaging Head

-10%

2 G'k"N"1eeci,eae T™ U?" &
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Partnerships
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TA

TA 2

“¥20 7
KUUT k‘7¥2°3 ¥kA7* ™ kang®

™y ¥ 32 10 ¥ 21U
k

solutions to increase material recyclability.

® HUK iU U AT Z'kO @™ -™ 7:'kQ ¥™

® Design guidelines and waste ® Correct disposal labelling
management infrastructure
development

Global

Regional

Local

ELLEN
MACARTHUR
FOUNDATION

save,
&
¥ 4

e

SOy

[
CIRCULAR
PLASTICS
ALLIANCE

G

*J=#s Circular
% Action

The Association of /‘\XDCEFLEX L
Plastic Recyclers ST ~ N\
*7zf Alliance
.

PERFECT
L= SORTING CONSORTIUM

0

The Recycling
5 s mensane RecyC|a S5 Partnership

Selving for Circularity.


https://www.ferrerosustainability.com/int/en/our-approach/protect-the-environment

Packaging
continued

G~ A- ~s s~olO q/ofF

; Association of Plastic Recyclers
In North America, we are working to
enhance packaging circularity with
external associations such as The Recycling
Partnership, Polypropylene Recycling
Coalition, Association of Plastic Recyclers
3 imd4l 10 ¥: A jo~1 2" -UTl ¥?k°
Alliance. Through our contribution and
3-2 1 A ™-ZZKk'¥ ¥:12-¥-' k2

?1¥: 3?2k & N R @

The Recycling Partnership
Polypropylene Recycling Coalition

Circular Action Alliance




Packaging

continued

Our progress through the years

T 0™ iU E 7' éeci,ci A ™ ¥ k-' K O ¥?A ¥k c¢a
reusable or compostable by 2025, in practice and scale, and we

A Aty A ¥k Kk ¥k T :¥:?2™ k O ¥?A |

T 1™ U? k21 k-¥1e|& @ A UkZ U1 Z1 R13?2°3

‘KT ATZ™ P Z02KP2¥?™  ¥: AP Z'KO XMt et |
governance structure and investment.

T U™ fU E1* ¢eeég,ee 1 A~ y¥2 yYknrjm.: ™.y
packaging progress was introduced. Packaging designed to be

recyclable enables Ferrero to show progress on efforts taken to better
design our packaging that is not immediately considered as recyclable,
reusable or compostable ‘in practice and at scale’.

T 0™ fU E ' ¢eeée,eé! A k'¥?2'- ¥k Z'k3* ™™ 2°
roadmap, which includes the transition from multi-material to

AkTk9AT¥ 21U U E? U OUA™! * ZUT ?2°3 :1° 9¥k9* E
reducing the consumption of virgin plastic and rethinking unnecessary

or detrimental packaging components in alignment with our

packaging design guidelines. These include, among other points,

;] k’™-A " Hkk ™ Gk'-~ HKU ' ™23 a-U ™ A
These guidelines are a reference for our designers and suppliers on the
latest available technology developments from industry association

working groups, retailers and our partnership activities.

~-t 7?27 2™ ¥k R Z AKUA? 3I1¥kAi® ™[-™?2 3|Ak: ™.
2k TUU k-‘1Z21 R13?2°3& ¥k¥iU k2 iae&i| k2 k-* Z1 R1
designed to be recyclable, reusable or compostable, an increase of
e&e| knNZit ¥k ¥: Z' A?k-™MET'& ™ G 'k AUk
acquired brands as part of its business growth strategy, the Company
is reviewing its overarching sustainability commitments across key
areas, including in packaging, to ensure that they continue to remain
CUAT¥ T C U ¥ ¥ TURY¥E ¥:1¥ ™KA K2 2¥™ T .-
1 222 ' ¥ ™¥(3 20 ¥: 2 ™M_TMY]? ] 2U?¥E Ok-'T E&
might imply a revision in baseline, as well as unpredictable new
challenges. Our commitment is to maintain, in the upcoming years, the
N 2¥2k-™ o k¥T k2 jie| k2 k-* Z1 R13?2°3 ™?3° ¥
reusable or compostable, inclusive of newly acquired businesses.
HkU ' ™23° oy ™ ™23° T ™ AfU- ?° /1’ E U?°3 3HKU
B AKA Z'k U AT¥? U A C¥T™ 20k Z1 R1B?°3 3HKU U ™23 o-U é4
AfU- 2" U E? U Kk ™-A ‘77 R13?°3 3HkU ' ™23  o-U i4! T ‘1
rigid HDPE and PP which includes the transition from multi-material to mono-material

UE?2 U OQuA™ 3HKU ' ™23  o-U i4&
1qG KkAN?¥A CY ™23 20 gaeci& B Zk'¥ 1: 3Uk TU kAM2¥A ¥ OA

Highlights of the main
T:2 ANr¥™ 2 0™ JU E | ¢eee,eé

CASE STUDY

We have progressed our plans to redesign
k-“17-U¥?2971¥ ‘21U ZUi™¥? U E? U Zi
¥KINK KAT¥ ‘27U TU¥ TT¥2A ™g

@2¥%: ‘37 ™ ¥k ZUi™¥? QUA™I A §¢
k21¥: UT R k2 ' E U?'3 22 1™M¥‘. ¥.¢ |
EZ: ™™ 92 ¥: JUU " gi ‘¥:-' Gk-' 1¥
CZK'¥ Z-U2?2™:

“Improved infrastructure is crucial to achieving

several Global Commitment targets. There have

been many initiatives to improve infrastructure

kA *¥: UIT™¥ UA E 1*™& OkA A ‘I kKA
years, the actual improvement in infrastructure has

been limited.”

Rocher 24-piece box

The Ferrero Rocher 24-piece box is
among our most iconic gift boxes.
Consumers worldwide appreciate the
transparency of the box, showcasing the
gold-wrapped pralines inside. In addition,
we are always working on improving the
design of the box to make it the perfect
gift for any festive occasion.

k2 Zui™y¥? QuU~A™ ?2° ¥: Zk'¥2kU?k
considering primary, secondary and tertiary
packaging & T> U™ U E 1* éxeée,eé! A
on the conversion from multi-material to

monomaterial of Kinder Pingui, Kinder Maxi King

and Kinder Paradiso.

Replacement of polystyrene box with polypropylene R ENB NS I CTImEnt e M
P pOlySH! polypropy lightweight packaging on our high-speed

- is progressing in line with our roadmap, contributing ) .

to reduce the amount of virgin plastic in the pralines automated lines. This allowed us to
- amotint orvirgin prastie P T:2 A 1" TA 13 éa| ZUI™¥? * - ¥2k°

category, while improving recyclability. In 2023 we compared to the previous bolvstvrene box

A ™YY KA ‘¥?°3 ¥: 188977 3722 mpa P POYs! :

roduced in Europe This will save more than 2,000 tonnes

. e k21ZUT™¥? k* ¥: 88972  kE

implementation will be completed globally.

For every 24-piece polypropylene box, we
save the same amount of carbon emission

. . ) as switching off an LED bulb for 82 hours.
tonnes of cumulative plastic saved since

R 4 Considering 24 piece boxes produced in Europe, the
we bggap the polystyrene box convers!on, i R S A T s [ M 9Eee
considering the 16-piece box, the 30-piece box 5 Estimation based on the quantity of 24—piece
and the 24-piece box already converted. polystyrene boxes produced in 2023.

3 Primary packaging is the packaging that contains the product.
Secondary packaging includes boxes or containers containing
™Z 20 «-77¥2¥? ™ k2 Z'?2M°E Z1 RT3 ™& 1 ¥?7f
includes pallets and large shipping containers for storing and
warehousing.

&—30 — INTRODUCTION PROTECTING THE ENVIRONMENT REPORTING SUMMARY




Packaging

continued

MATERIALS USED FOR PACKAGING APPLICATION IN FISCAL
YEAR 2022/23

6%
Flexible
plastic

1% Metals
1% Other

16%

Rigid plastic Glass

Material used for packaging applications
~-* 721 R13?2°3 Zk'¥2kUu?k 2™ 2A ‘™20 1 A UU9 TUT
¥YEZ ™ k2 AM¥ ‘27U k™ S 2kt ¥ 2f ™MZ 20 2 T¥-¢ ™ (T
k'¥? -¥2k> ¥k 1 :?2 A?2°3 k-* ™M-™¥{2°] 2U?¥E k O ¥°?A
the food safety and the quality of our products.

40%

We design and redesign our packaging by taking into account the Paper and board

™7 20 2-° ¥2k'TU ‘.-t A Y™ k2 k-' Z'k - ¥™D Z'k¥ ¥?k’!
guarantee the high quality expected by our consumers. The aim is to

U ¥: Z'2 ¥ U’ K2 «-TU?¥E! 2-° ¥?2k'TU?¥E 1° Af¥ “2fUu™I
sustainability targets.

k-

2TM _TM T™ _c ()™ van R TM_TMY¥T2 T 21]2¥¢E 2R ™ 92 (™ 7§

g @m.-mm™ k-t UTTM¥ ZT R137 3 M-METYT PUPYE K Qegig 0 Y™ TYey 200021 Fy 2021722 FY 2022/23
E ' eaecl,ci! i kKA Z'k3* ™M™2A UE 2 ¥ 3'1¥ ~ AUEGF=?
companies. As. Ferrero is groyvmg its p'or.tfollo bgth orgaqlcally and Packaglﬁg q¢3|g[1ed Not tracked 11&e] P&l
through acquisitions, we monitor our virgin plastic commitment by ¥k E UT U
pack-to-product ratio, to track progress independently of any changes ] ]
¥k ¥ 1™ U2 &@ A ¢ - ¥ ZUi™¥? 9¥k92'k-RQCVF¥9§9%§W|'”'3'35“C cam| 68&6|

knZi'2 3 ¥k éeci,éae 1™ U? I A 1 Z'k3* ™Mm™o" D\ SSAVATI
¥k ©o- k-t zZUT™M¥? o™ E cee| E emeél Renewable materials in 6i&l| cmae

jiee| k2 k-* Z1 R132°3  ™23° ¥k * EUTU ! -™] Uk krZk™packaging -™?A

k21" AUE T e-2¢ 2> ™ Tmg

ce| E A ?3:¥ 3kiU E eeeeé! 2k' ¥: ZUI™¥? Z7 R13?°3 AkU-" & Recyclable, reusable or

compostable packaging Te&cl te&el

i Gb eéeec,ee U3-* ™ 1A k¥ C™M. O ¥ ¥k E¥
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CASE STUDY

=

)

Progressing the Kinder Digital
Sustainability Project

To support circularity, we also work on communicating

A2¥: ¥: Kk'™-A & G 't 'k kI™M-A tTM

information directly on our packaging or on our website.
Following the success of Kinder QR code pilots in Italy,

France and Germany, Kinder has progressed with
¥: 1Z2'kO ¥ E EZi® ?2°3 ?¥ ¥k 222
products like Kinder Bueno, Kinder Paradiso, Kinder
Maxi King and Choco Fresh.

recs;cle irlf

f ¥ ATYH




Our priorities going
forward

Climate change
1 [0 *3E /20 2 C E ATt ™ Z:'k3‘TAM A2UU kT¥?- 2
¥kl kk™y ™Y 77 ¥? ™ jAK 3 G ¢tk ZUTT¥™E

T U™ iU E 7' eeeé,ee! A A2UU -™ 1 2k 2¥k'?°3 ¥
calculate our GHG impacts related to logistics as well as provide

?7AZ7 ¥ UT'?20 1¥2k™ © UT¥ ¥k ¥: ?2°2¥27¥2A ™ 2° k
decarbonisation efforts will focus on expanding successful pilot

initiations as well as integrating new opportunities in cooperation
A?2¥:1k-* Uk3?™¥? ™ ™._77U? ‘™M&

Water management

Water is a fundamental resource for our plants and business, and
A2¥:1 U?7M¥ 1773 Zk™?°3 2-'¥: ¢ fUU "3 ™ ¥k A7y
¥ |Z0 MM 9TM DN ¢ fTMD 3 kr?°3 Akt ™ T™™M2 U
@ 1?7 "¥?2E ¥ Z'k - ¥?KkT ZUT¥™ I™ § 1231 Z'2k'?¥
scarcity and associated risks. We are implementing integrated water
management solutions for water saving and reuse. Our commitment
represents, in terms of research and development, also an opportunity
¥k ™.t k-t Z'k - ¥?k© 20 2?2 D E 1 Akt ™M-o™MyY(R]
environmental sustainability.

Industrial and food waste Packaging The main impacts we foresee will be on recyclability ad recycled
Industrial and food waste is a global issue that has a local impact, and The contribution we can make through packaging is also key to content. Recycleq contentin plastic W|Il.generate ahuge T“arket
cost implications for our business. Ferrero applies the approach based reducing our environmental impact. We are conscious of the growing demand. Thgre w il be & peeq for c.hem|cally‘recycled resins for food
on waste-management hierarchy of prevention, reduction, reuse and interest consumers have in sustainable packaging, and our ambition contact appllcathns. Leglslatlon V\{III boost this as the mandates for
CE U3 7 k- KZ CT¥PK TME -¥T°¥2°3 2°kA 86,88 A PTMIWkeoA? B-¥: 2 SUTO¥E k2 k-+ Z'k ™ Aoy K Spyelefgonientia plagtic packaging start, and increase market
data collection procedure in order to optimize the waste management relevant environmental impacts. demand for these materials well beyond current availability.

with a higher level of our internal and external traceability. o . . . o
Considering this new framework, our commitment is to maintain, N

S W adk
20 ¥ L7 KA 3 E 1ML Y 1A 2¥2K-™ o k¥T k2 jiee] kz'iﬁt'l'iji Rik')sj.;‘g

™23 ¥k ¢ EUTU ™I ULk kazkm™y] U 12T GRIPRIORSE
acquired businesses. .

Despite many advantages, the negative effects of plastic usage
kAZi?2 ™ ¥k ¥ E 1 ¢ ZUT

I%echnologies are evolving daily, and the
consequences of the use of new materials will both have positive

We will continue to face many challenges beyond 2025. New We will continue to consider opportunities to develop and use new

Z7 R13?2°3 U 3?2™UIT¥?2k A2UU kA ? ¥k 2k' 2> Ak™X¥K2¥UPM™M RITVRIZ?™3 © ™Zk ™? U

™ot 2 31

Y j1 R13?2°3 @1™¥ o 3-UT¥?k™ ?° /-'kZ | 2k’ EI"ZU cblapgstiig, nevertheless always ensuring product quality, product

monitoring these closely, to ensure business continuity. safety and consumer needs.

In communicating with consumers, digital channels offer an
opportunity for new connections. We also expect regulations to have
an impact on harmonising the labelling approach, which is currently

different between countries.
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Sourcing
ingredients
sustainably

Key achievements
— Due diligence process in 6 o AU k2 ~i?2° Uig™:?27

place for all our suppliers programmes
— High level of traceability 6 jiee| k2 k-* ~A1?° ?2°3° 2?2 "¥™
for our key commodities are traceable back to origin, with
WAL feom e ‘¥?20 T¥2k™™

This pillar relates to the following material issues

— Human rights in the — Animal welfare
supply chain — Farmer livelihoods and
— Protecting biodiversity, community development
sustainable agriculture — Corporate advocacy and
and preventing industry collaboration
deforestation .
— Transparent supply chain

— Climate action

How we align with the SDGs

1 o 4 Szt it
e [ R w0 (9
13 v
L 2

INTRODUCTION SOURCING INGREDIENTS SUSTAINABLY REPORTING SUMMARY




SOURCE OF RAW MATERIALS

Map Countries where the raw

key materials are sourced
@) Cocoa
We source cocoa from

Ivory Coast, Ghana,
Nigeria, Ecuador and

Colombia.

@ Hazelnut
We source from Turkey, F I I ( ie
Chile, US, Italy, France, FERRERO Hazelnut Company

O “1?201°! H k327!

MR PTHe B A af Ny s A
Argentina and Serbia. [™¥T U?2™: ? eexeceé! G k OTO U -¥ k"Z1'E 3G

is a division of the Ferrero Group. More than 3,000 people
work in FHCo around the world, in activities ranging

2= PamoOil ) 2°kAIT3'2 -™2> ™M™ A UKZA C¥I ™K. 23 10 7'k
1 1o MOk ?¥E k2 ZTU” K?U 5 pysiness to business activities. We are committed
we use is sourced from ¥kl “™-:2°3 ¥: TAT?2UT 2U?2¥E k2 :23:9.-TU?¥E :10
Malaysia, followed by EI™-Z27Kk¥? 3 ¥: A Ukz~r “¥ k2 M-™¥i2°T U 70
Indonesia, Guatemala cultivation globally.

and Colombia.

Dairy
@ ™K-* ¥: AMOK'?¥E k2

our dairy ingredients from
Europe; mainly France,
Germany and ltaly.

& Sugar Argentina Chile
We source beets mainly Australia Italy

from European producers, Chile Turkey
and our sugarcane comes Geor.gia

mainly from Brazil, Mexico, Serbia

Turkey and Australia.

[P

FERRERO GROUP SUSTAINABILITY REPORT 2023 &34 — INTRODUCTION SOURCING INGREDIENTS SUSTAINABLY REPORTING SUMMARY




Ferrero’'s approach

“our approach is built around Our commitment we call this process ‘sacco conosciuto’, which stands for ‘knowing

robust due diligence, supplier @ 198N ¥K Y ] ¥ 2A2°3 M_ZIUE 120 ¥oiy¥ lAJ¥T,){vrflre,(h(-;‘mgredientscomefrom’,aswefocusonsourcingfrom

7" TUIY 20 KAALToYD M T FikY Y™™ Z KZU 1T ¥: AN refully Igcted suppliers and farmer.s.. These measures ensure
management, traceability and Responsible sourcing is the way we do business and the way product quality, freshness and traceability, to guarantee a raw

¥iTmzie t El “¥ 2?2 U TY¥? ke buidour supply chains across all our categories. The higher miterlal ‘s‘tr:alceDaTlelllty aczrc%sLth:e‘chiln c:;custody and adhering
Standards partnerships and ¥: ['?™RI ¥ ™M¥K'3 " k- U A UK2 - MY 2731 % L§ ¥7? h '
! ! of the supply chain needs to be. Responsible sourcing is crucial to our business and supply chain

collaboration. Building long-term
relationships and supply chain

A challenaing context management. We focus our efforts on carrying out due diligence
ging TV IAT27%72°2°3 ‘k -T™MY ™M_Z7U? C ATIB A ¥ Z'k TMTM M gk

transparency is deeplv rooted in Ferrero has established practices to maintain sustainable and ethical ¥'T 7 2UR¥E,¥'T"™Z7 ~ El ¥20 7¥2k™™ 77 ™Myt fo oM
P y Py supply chains and manage challenges related to raw material programmes. Our four-step approach considers risk levels for raw
our culture. We welcome legal sourcing. We take the necessary steps to ensure raw materials _ materials, with higher risks requiring stronger protection. All suppliers,
i TI™k-t o ™MZKT™2 UE T ¥ T ™ZT C¥UE Ar?U 1A 3@6&%%iIza¥egories from raw material to general procurement,
frameworks which create a 9 P
p A n o ~ challenges in countries of origin. undergo risk assessment and due diligence, and we take extra steps
? ? . T -

.U A UL ZUTE? 3 U U K kT}2/'22k‘¥TM 1 2°3 AT ¥k ATR Kk ki 274273 Z'kO¥KIUI T8 1?3:9727™R T¥ 3k'2 ™ E ?AZU N T¥?73 A2¥231¢7
mdustry, such as the EU TUI™M_MY2 ] U L A2Y: 2 2¥21¥2A ™ j2A  jy U?2a{y PrOSMES to jmpioye sustainability in farming and production.
Regulation on deforestation-free empowerment, education and community development. Gk'Ink' 2?72k "T¥?k ! A?™?¥ k-’ FerebsitSuppliers

e . Gai~ %20 jTUA =20 2°kA 222 © ¥ ‘¥20  MK-© ™M XY 2TM R ZY ™M 7]
sup ply chains. 010 U Rerrero is working to increase supply-chain traceability ¢ ordinary palm ol throlulghout the supply chain. I I

Tt ™ZI Y E 2 ¥ 10 UT-¥ ™M-ZZUE 1?01 ™-ZZk'¥
implementation of sustainable hazelnut farming practices through
various development programmes and collaborations with universities
and research centres.

Nicola Somenzi, Head of Responsible Sourcing

iTUN k?U @ A2° KAN2¥¥ ¥k ™k-' ?°3 @aj~9 ‘¥?U
segregated palm oil —traceable back to plantations — for our core

brands, and to continuing to work with our acquired brands to increase
traceability and ensure progress on complex issues in line with our
commitments.

'1?* EIn December 2022, we introduced our Dairy Charter with

TI™Y K 3 2k -™ k> 20« 7™2 3 ¥ 1 ™77~ E 1 ¥ 1 2U°?

RHuman Rights Policy Statement I fealiT our dairy ingredients supply chain. We aim to leverage this initiative
S ; ; ¥kl “:10 E?2™Y2°3 Z'k39Ah ™M 1 2k3 A ™Myqy¥ 32 2

aimed at supporting farmers in accelerating the adoption of

sustainable farming practices.

RSupplier Code

PRt SRR - B Our approach
ferrero-supplier-code 2 Ferrero has a meticulous process in place for all procurement
S categories, and further steps are taken for selecting raw materials
V12T R13?2°31 A:?2 : 20 U- 2°¥ fU Z'k -t ™I ™MoZ7U? ¢ ATU-T¥7

and continuous inspections. When it comes to supply chain visibility,
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https://www.ferrero.com/int/en/about-us/policies-positions
https://www.ferrero.com/int/en/about-us/policies-positions
https://www.ferrero.com/int/en/people-planet/source-our-ingredients-sustainably/ferrero-supplier-code
https://www.ferrero.com/int/en/people-planet/source-our-ingredients-sustainably/ferrero-supplier-code
https://www.ferrero.com/int/en